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FILLING, WEIGHING AND SEWING SACKS OF BIG JO 


PACKING BIG JO FOR SHIPMENT 
AT THREE BAGS PER MINUTE 


Be IG JO’S fast service to dealers is enhanced by 
the modern packaging equipment which is used for 
sacking BIG JO flour. The size of the sacks are 
varied to meet the requirements of your orders and 
cars are loaded direct from the mill run or from re- 
serve stocks in the conveniently located mill ware- 
house. Few mills of equal capacity have warehouse 
facilities that compare to those maintained for BIG JO. 


INTERIOR OF THE WABASHA MILL WAREHOUSE 


WABASHA ROLLER MILL ‘COMPANY 


WABASHA, U. S. A. 


is 


4 
BEST 


The New 
Plant Of 


Farmers 
Elevator Co. 


Woden, Iowa 


= 


Designed and Built by T. E. IBBERSON CO., Minneapolis 


View 
Showing 
Triple Action 
Feed Mixer 


View 
Showing 
Special 
Fittings 


The Wise Management decides to modernize Magnetic Separator; Triple Action Feed Mixer; 
in order to increase the efficiency of their plant Belting; Transmission Machinery; Cyclones, etc. 


so as to maintain their present patronage as well Get acquainted with Strong-Scott equipment. 


as to increase it. Our Feed Mill Equipment Catalog is a handy 
guide for you. Sent FREE upon request. 


Everything Jor Every Mill, Elevator 
and Feed Plant 
he Strong-Scott Co. 


Minneapolis Minn. Great Falls Mont. 


When the Farmers Elevator Co., Woden, 
Iowa, decided to build this new and modern plant, 


they selected Strong-Scott equipment for it. 


Installed therein are Strong-Scott Head Drives; 


FRED H. CHASE, Representative 


Special Spouting and Fittings; Feeder, Scalper and Box 124 Oshkosh, Wis. Telephone 8187 
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FEED DEALERS 


youll see EXTRA PROFIT through 


FOR THE FIRST TIME 


The Latest Development in Glass Substit 


Crystal clear transparency allg pouty 
morelight, permits easy inspection 


ADMITS OVER 60% ULTRA VIOLET! 


SHATTER - PROOF 
WEATHERPROOF 


Won't stick, become brittle, or dis- 
color. No wax, oil, or paraffin. 


VITAPANE comes in 50-ft. rolls — 
36 inches wide— packed individual 
carton. Sells fast— Good repeater — 
PAYS BIG PROFITS. We supply 
sales-helps. 


LIVE JOBBERS ! — SOME EXCEL- 
LENT TERRITORY OPEN. WRITE 
TODAY. GIANT SAMPLE AND ALL 
FACTS BY RETURN MAIL. 


Made of 2 sheets of cellulose 
acetate fused on tough quarter- 
inch mesh cord. 


ARVEY CORPORATION) ff: 
Exclusive Manufacturers of VITAPANE 
3462 N. KIMBALL AVE., Dept. F B 1, CHICAGO, ILL. 


Ginat in... 
lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 


lodized - Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 
@ 

At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 


secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street 3 Chicago, Illinois 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middlings 
Rye Middlinga 
Makt Sprouts 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


MALT 
SPROUTS 


Always Available 


FROEDTERT 
GRAINSMALTING CO. 


MILWAUKEE 
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PILOT 


BRAND 


SHELL 


FOR POULTRY 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Building bs 3615 Ollive St. 
NEW ROCHELLE, N. Y. LONDON, ENG. ST. LOUIS, MO. 
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encourages farmers to raise 


Pure Bred Stach 


by offering $5.00 donations 


ARVEY GOSSET, owner of 

the Gosset feed store, Ren- 

rock, Ohio, believes that bet- 
ter livestock makes for better feed 
sales. He believes also that the 
most efficient way to get better 
livestock into a given locality is 
to introduce pure bred sires. Ac- 
cordingly, Gosset keeps in contact 
with various breeders having such 
animals for sale, then offers a 
premium to local purchasers by 
newspaper advertising worded 
as shown on this page. 


Within the past year, Gosset has 
been called upon to pay 36 premi- 
ums, but in every case, sales of 
commercial feeds, supplements and 
supplies have been boosted more 
than 50 per cent. 

“A five dollar bill isn’t much to 
apply on the purchase of a regis- 
tered sire,’ Gosset declares. “But 
it often supplies the incentive to 
swing the farmer's decision in the 
right direction. Once this is ac- 
complished, the farmer wants feed- 
ing rations worthy of the class of 
animals he raises, and naturally he 
comes to us. Instead of wasting his 
time and ours trying to convince 
him that scrub livestock will show 
a profit on the proper feed, we en- 
courage his pride in pure bred ani- 
mals and ask him to notice how 
much more readily they respond to 
modern balanced rations. Records 


THE FEED BAG — June, 1939 


over a period of days or a few 
weeks convince the farmer of the 
truth of our suggestions and he 
becomes a dependable customer. 
not only for feeds and supplements, 


WE WILL PAY $5.00 IN CASH 


to each and every farmer cus- 
tomer who replaces his scrub 
Bull, Ram, Boar, or Stallion 
with a pure-bred registered 
sire of the same type. 

Ask us for names and book- 
lets of breeders having stock 
for sale. Let us know when 
you make the purchase and 
the cash is yours. 


GOSSET FEED STORE 


but for yeast, mineral, and vitamin 
products, as well. When a farmer 
begins to build a pure bred herd 
he quickly abandons old time 
feeding methods. 

“The services of a pure-bred sire 
are generally shared with neigh- 
boring livestock raisers, and from 
each one introduced into a com- 
munity we figure on at least a 
dozen new customers. So accurate 
has this estimation worked out, that 
we take every opportunity to en- 
courage the use of registered, pure 
bred animals, keeping in touch 


with reliable breeders and pass- 
ing their literature out locally to 
our farmers. No commission is ac- 
cepted from any breeder but they 
give us good publicity. Our premi- 
um stunt is kept in action at all 
seasons. When one of our rural 
customers announces that he has 
replaced a scrub sire with a pure 
bred, we ask for two or three ref- 
erences. These being satisfactory, 
we hand him a five dollar bill. 
The farmer is placed under no ob- 
ligation but naturally we get his 
feed business and later, that of his 
neighbors.” 
JOINS FEDERATION 

Francis A. Smith, Salina, Kan., effective 
June 15, becomes assistant to Herman 
Steen, secretary of the Millers National 
Federation with headquarters at Chicago. 
He will assume the title of assistant sec- 
retary. Mr. Smith has resigned as secre- 
tary-treasurer of the Shellabarger Mill & 
Elevator Co., with which he was associated 
for the past seven years. He is a gradu- 
ate of Kansas Wesleyan university and 
the Harvard Graduate business school. 

DIES SUDDENLY 

Ernest L. Escher, midwest sales repre- 
sentative for Penick & Ford, Ltd., Cedar 
Rapids, Ia., for the past four years died 
suddenly of a heart attack in a hotel at 
St. Joseph, Mo., May 4. M. B. Gardner 
of the firm was with him at the time 
and rendered all possible assistance. The 
body was returned to Cedar Rapids and 
thence to Tipton, Ia., for burial. Mr. 
Escher was 46 years old and was a 
graduate of the Iowa State College, Ames. 
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A Reminder 


by EMIL J BLACKY 


Boy, was that a fine convention 
With ideas by the score 

Told to me by expert speakers 
Who know business to the core. 
I can lick those credit problems; 
Sell those stubborn prospects too, 


Man, will I pep up my busine:s; 


Yes, sir, that's what I will do. 
And that ugly competition 


Who seemed always in my hair, 


When I saw him at the meetings, 


Certainly proved more than fair. 

Seems like we can work together 

For the mutual good of both; 

Sure, that needless grudge we'll 
bury 

That has had a ten years’ growth. 

Watch my smoke from now on, 
brother, 

I'm no jonger just a bum; 

I'll use all these new ideas 

And you watch my business hum. 


* * 


That's the spirit, Mr Dealer, 

And the reason for this poem— 
See that you keep every promise 
In your feed store there back home. 


NATIONALLY 


ADVERTISED 


MASH 


MURPHY’S VIG - 0- RAY CONCENTRATE 
with Cheap Farm Grains 


All you need is a grinder and mixer — we supply the formulae, 


Vig-O-Ray 


,oncentrate, Bags and everything needed to make 
your plant headquarters for Vig-O-Ray Poultry 


Mashes — the 


economical result producing mashes that are sweeping the coun- 


try in popular favor. 


You can make and sell complete Vig-O-Ray Starting Mash — 
Vig-O-Ray Growing Mash and Vig-O-Ray Laying Mash. You can 
supply your cutomers with BETTER Poultry Mashes for LESS 


money and make MORE profit. 


Vig-O-Ray Poultry Mashes Popularized 


By Big Radio Advertising Campaign 
Half-hour programs every Saturday night the year ’round on Radio Stations 
WLS, Chicago and WHO, Des Moines cover the entire Middle West telling 
poultry raisers of the economy and better results to 
be obtained by getting their Poultry Mashes from their 
Murphy Feed Dealer. 

This tremendous advertising force has started thous- 
ands using Vig-O-Ray Poultry Mashes and the number 
is increasing every week by leaps and bounds. Don’t let 
this profitable business in your locality g0 to some other 
dealer. Plan now to make and furnish these Nationally 
Advertised Poultry Mashes to customers in your locality. 


Makes BETTER Feeds for Your Customer 
— Makes MORE Money for You 

today for full particulars of our attractive 

WRITE Dealer proposition. Plan to boost your 

sales with the BEST Poultry Mash franchise. 


MURPHY PRODUCTS CO., Dept.F.8., Burlington, Wis. 


100 LBS. 
MURPHY'S 


E. P. Mac NICOL 


Many important members of the feed 
industry first saw the light of day in June. 
Leading the parade was Arthur Hess- 
burg. Hiawatha Grain Co., Minneapolis, 
Minn. His initial lung test came on June 

Following closely on Mr. Hessburg’s 
heels was E. P. MacNicol, secretary of 
the Southern Mixéd Feed Manufacturers 
association, Memphis, Tenn. He made his 
entry June 3. 

June 13 is the birthday of Don R. Jor- 
genson, assistant manager, Des Moines 
Oat products Co., Des Moines, Ia. Mr. 
Jorgenson classes working with fellow 
members of the feed trade as his great- 
est hobby, but also admits he enjoys 
fishing, swimming, photography, travel- 
ing and reading. 

June 20 was a gala day in the Cald- 
well household for on that day they 
greeted young J. H. Caldwell who grew 
up to be vice president of Purina Mills, 
St. Louis, Mo. 

A. L. Ward, director of the educational 
service for the National Cottonseed Pro- 
ducts association, came into this world 
June 22. He has spent 28 years in agri- 
cultural and livestock educational ac- 
tivities and has served in his present 
capacity since 1926. 

Paul Sather, King Midas Flour Mills, 
Minneapolis, made his debut on June 29. 
His chief sport is golfing, at which he 
has developed a great deal of skill. 

E. O. Wright, president, Wisconsin Mill- 
ing Co., Menomonie, Wis., first made his 
presence known with a lusty cry on June 
26 and has been in the feed and milling 
business for many years. 

June 27 is the birthday of A. T. Madra. 
treasurer, Cairo Cake & Meal Co., Cairo, 
Ill. He has been engaged in the feed 
business for 25 years and counts as his 
hobbies golf and fishing. 
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HE present day conception 

of a good feed is materially 

different from that of two dec- 
ades ago. Not very many years 
ago the feed manufacturer was pri- 
marily concerned with having the 
protein, fat and fiber of his feeds 
come within certain limits. He was 
not concerned with minerals, vita- 
mins or quality of protein. His edu- 
cational and merchandising pro- 
gram featured such items as “bal- 
anced rations’, “nutritive ratio” 
and “the number of egg yolks and 
egg whites in a certain quantity of 
feed.” The feed manufacturer is 
still concerned with the gross 
chemical analyses of his feeds, but 
the progressive individual realizes 
that such determinations have seri- 
ous limitations and that he must 
give consideration to the vitamins, 
minerals and the quality of the in- 
gredients, if the feed is to be good. 
Balanced rations and nutritive ra- 
tios are still good terms but they 
fall short if the feed is not complete 
in all essential nutrients, irrespec- 
live of the correctness of the bal- 
ance or ratio between the proteins, 
carbohydrates, and fats. 

Within the past few years much 
siress has been placed on “quality 
in feeds.’ The term has been great- 
ly abused and misused. Some in- 
dividuals are still of the opinion 
that “quality” has no place in the 
feed man’s language. To these in- 
dividuals “feed is feed” just as long 
as it contains the same percentage 
of protein, fat, fiber, and minerals. 
Price is the only factor they con- 
sider. 

Science has shown time and 
again that “feed is not feed”, or 
that 100 pounds of one feed is not 
necessarily equal to 100 pounds of 
another feed having the same gen- 
eral chemical analysis. One feed 
might be worth twice as much as 
the other even though both feeds 
contained the same percentage of 
total protein, fiber, fat, and miner- 
als. This difference in feeding val- 
ue is commonly referred to as 
“quality.” What is the reason for 
this difference in feeding value 
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Manufacturers Reelect Officers 


N enthusiastic crowd of more than 350 gathered for the annual con- 
vention of the American Feed Manufacturers association held at Sar- 
anac Inn, N. Y., June 12 and 13. The entire slate of officers and 

directors was retained with the exception of a few changes. C. S. Woolman, 
Hales & Hunter, Chicago, Ill., was elected to replace O. A. McCrea, Pills- 
bury Flour Mills Co., as a director and Charles DeHaven, Allied Mills, Inc., 
was chosen as vice chairman of the board, replacing C. C. Lewis, Park & 
Pollard Co., Buffalo, N. Y. Ralph M. Field, Chicago, was again reelected 
president; A. F. Seay, Purina Mills, St. Louis, chairman of the board, and 
Warren Anderson, Milwaukee, treasurer. The manufacturers voted to re- 
turn to French Lick, Ind., for their 1940 convention. 

The talk, “Quality in Feeds,” which begins on this page was delivered 
at the convention by Dr. R. M. Bethke, in charge of nutrition investigations, 


Ohio agricultural experiment station. 


A second installment of the address, 


which contains additional and valuable information on feeds and feeding, 
will. be published in the July issue of The Feed Bag. 


when the ordinary chemical analy- 
ses were the same? What consti- 
tutes quality? How can quality be 
determined? 

Quality as applied to feeds may 
be defined as the characteristics of 
the product which determine its 
value, worth, or place. It can be 
illustrated best by citing several 
examples. One of the first feed 
constituents with which quality was 
associated in a definite way was 
protein. We refer to proteins as be- 
ing of good and poor quality. What 
distinguishes a good from poor 
quality protein? Scientists have 
shown that proteins are made up 
of a varying number and percent- 
age of amino acids. The same kind 
and number of amino acids do not 
occur in all proteins. As a matter 
of fact, there are probably no two 
proteins which contain the same 
kind and percentage of amino 
acids. It has also been shown that 
some of the twenty-odd known 
amino acids are indispensible (es- 
sential) to the animal. This means 


that the animal cannot make the 
essential amino acids. If one or 
more of these essential amino acids 
are lacking in the feed, the animal 
will not grow or produce because 
of an amino acid deficiency. In 
other words, a protein which con- 
tains the essential amino acids has 
higher feeding value than one 
which is deficient in one or more 
of the amino acids. It is commonly 
stated that “proteins of animal ori- 
gin are better than proteins of plant 
origin.” The reason is that animal 
proteins, as a group, contain a 
larger percentage of the essential 
amino acids than vegetable pro- 
teins. It should be noted, however, 
that there are exceptions to this 
general statement. 

The digestibility of the protein in 
a feed or supplement is also a fac- 
tor which must be considered. It 
is obvious that a feed in which 90 
per cent of the protein is digestible 


(Continued on Page Thirty-one) 
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WEIGHT 


MEASURES 
GROWTH 


ROWTH is measured by gain 
G in weight. Pullets and broil- 
ers tell you in pounds of gain 
what the feed is doing. To get 
weight results more efficiently 
the amount of lactoflavin in your 
feed is important. R. M. Bethke 
of Ohio Agricultural Experiment 
Station has stated: “. . . adequate 
amounts of lactoflavin reduced 
the amount of feed required to 
produce a unit gain in weight... 
chicks consumed 5.5 grams of 
feed per gram gain in weight 
in contrast to 3.1 grams when 
adequate amounts of lactoflavin 
were fed.” 

Lactoflavin is one factor of 
the B-G complex. Other factors 
in this group of vitamins are 
also important to rapid and eco- 


NOW! FLAYDRY 
with natural vitamin D 


Natural Vitamin D from fish liver 
sources is now available in dry 
product form in Flaydry 120, carry- 
ing a guarantee of 120 A.O.A.C. 
chick units of Vitamin D per gram. 

Flaydry 120 contains the lacto- 
flavin and all the other B-G vita- 
mins of regular Flaydry, plus 
Vitamin D—a “natural” combina- 
tion for poultry mashes. Order 
Flaydry 120 to be shipped in your 
next car of Flaydry. 


GROWTH 


HATCHABILITY 
THE BORDEN COMPANY 


nomical gain. Thomas L. Jukes 
of California Agricultural Experi- 
ment Station states: “Growth 
promotion is the function of all 
... members of the vitamin G 
complex.” 

Birds in full weight for their 
age are the real profit-makers. 
Pullets going into production in 
full weight are better able to 
meet the demands of the long 
laying season. Broilers will weigh 
out better at lower cost, when 
feeds are adequate in the B-G 
vitamin factors. 


REG .U.S. PAT. OFF 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lactoflavin 
supplement, contains milk’s B-G 
group of vitamins needed by 
poultry for best results. It is 
an economical and dependable 
source of these biologically 
proved factors. Write for full 
information on how Flaydry, 
Lactoflavin Sup- 
plement, can 
bring greater 
profits to your 
customers and 
to you as a feed 
manufacturer. 


EGG PRODUCTION 


Special Products Division 


350 MADISON AVENUE, NEW YORK, Y. 


J. S. Keller, Pioneer 
Feed Man, Dies 


Joseph S. Keller, president of the Pratt 
Food Co., Philadelphia, Pa., and one of 
the pioneers of the feed industry died at 
his home in Merion, Pa., May 2l. He was 
81 years old. 

Mr. Keller entered the wholesale and 
retail hay, grain and feed business in 
Philadelphia during the early 80's under 
the name of J. S. Keller & Co. Later he 
acquired the Pratt Food Co. which had 
been organized in 1872. Under his man- 
agement the firm grew from a small con- 
cern to one of international prominence. 
He was a pioneer in the feed industry 
in spirit as well as in fact. 

Surviving him are his son, J. Walter 
Keller and Mrs. James Gay Gordon, wife 
of Judge Gordon, Philadelphia. 

@ JOHN R. MacINNIS, proprietor of the 
Rudyard feed and grain elevator, Ru- 
dyard, Mich., has opened a new feed and 
seed store at Sault Ste. Marie, Mich. 
Henry Clark has been appointed man- 
ager. 
@ WILLIAM E. LONG, Indianapolis, has 
opened a feed store at Greensburg, Ind. 

@ GLENN L. MILLER, proprietor, Miller 
Grain & Feed Co., Defiance, Ohio, has 
purchased the buildings and three-acre 
site of the Defiance Box Co. and will use 
them for a warehouse. 


New Secretary 


MEET the new manager of the 
Pacific Northwest Feed asso- 
ciation. He is John G. Wilson 
recently appointed to succeed 
Floyd Oles who will henceforth 
devote his efforts to the Wash- 
ington Produce Shippers asso- 
ciation. Mr. Wilson has been 
associated with the feed trade 
for many years. His headquar- 
ters will be at Seattle, Wash. 
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THE MORE Sometimes I say I will never attend another con- 
WE GET TOGETHER vention but when the roll is called at any meeting 

of the feed trade from Missouri to New England I 
am invariably there and glad of it. Right now I am writing this editorial at 
Saranac Inn in the mountains of Northern New York and there are about 350 


members of the American Feed Manufacturers association here with me. 


I wish you could be here too because you would enjoy meeting the gang. 
They are as fine a group of men as can be found in any industry. Three 
hundred and sixty three days of the year they are competitors but here as 
members of one big family they are eating, drinking, playing golf, visiting 
and exchanging experiences together. 


Some of the fellows have joined the gang for the first year. I have been 
at fifteen conventions of this same organization. A few men, including War- 
ren Anderson, one of my own competitors, have been at these meetings for 
over thirty years. Age means nothing, position means little. We are just here 
together and will soon go back to our jobs with a better understanding of 
our mutual problems, a sympathetic knowledge of our various weaknesses 
and a revived strength such as comes through the realization that you are 
going forward not alone but shoulder to shoulder with friends. 


Fine as this convention is there are others in the feed industry which are 
just as inspiring. The important thing is to go to your convention wherever 
it may be held. You'll find a good gang ai Binghamton, Milwaukee, Excelsior 
Springs or any one of the other feed convention points. 


Join your association—your convention. The more you get together with 
your competitors the sooner you will know that the feed business is really 
the best business on earth. 
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there’s nothing like 


Chichen Dinner 


to build good will 


OTHING is better than an old 

time chicken dinner to stimu- 

late feed store good will. 
That's the opinion of Miles Good- 
ing, manager of the Farmers Grain 
& Coal Co., Frankton, Ind. And he 
should know. He’s pulled off two 
mighty successful “feeds” this 
spring. 

One was for the stockholders and 
their wives in February on the 25th 
anniversary of the founding of the 
business. The other one was in 
March, attened by 800 appreciative 
customers. Both occasions rated 
considerable local publicity. 

The anniversary was staged in a 
local church basement. The church 
ladies served 80 at 50 cents a 
plate and Raymond Schutz, popu- 
lar after-dinner speaker, made the 
address. The big feed for customers 
was in the local gymnasium with 
800 doing justice to chickens which 
were raised in the basement of 
the company’s office. The dinner 
was from 6 to 7 p.m. and Dusty 
Miller, Wilmington, Ohio spoke a 
full hour. 

It might be added that the 
chickens served a laboratory pur- 
pose also, being used to test the 
efficiency of different feeds—so Mr. 
Gooding exterminated a couple of 
birds with the same rock, so to 
speak. 

Figures on the feed show that 
there were 210 three-pound chickens 
dressed for the occasion, 80 loaves 
of bread, two crates of celery, 20 
gallons of milk, 500 Ibs, of potatoes, 
five gallons of cream, 30 lbs. of 
butter, 200 Ibs. of cabbage, five gal- 
lons of pickles, and a few other 
items. The total cost of the affair 
was approximately $350.00. 

“I thought the fact that as many 
women as men attended our big 
chicken dinner was rather signifi- 
cant,”” said Mr. Gooding. “It is a 
source of pride that it was a suc- 
cessful get-together, due to the fact 
that we staged it ourselves.” 


In the quarter of a century of op- 
eration, the Farmers Grain & Coal 
Co. has sold not only feeds but 
handled grain, coal, seeds, and 
fencing. It has featured two great 
names in the branded feed industry 
in the past, and is still enthusias- 
tically merchandising commercial 
feeds. A fine grinding trade has 
been developed. An attrition mill 
with two 300 h.p. motors; a ham- 
mer mill, used to crush ear corn, 
and two 3000 lb. vertical feed mix- 
rs are kept busy serving the trade. 

“Of course, I'm proud of the com- 
pany—lI've worked here 14 years,” 
explained Mr. Gooding, while talk- 


ing of the history of the business. 
“In fact, I'm the oldest active em- 
ployee.” No outline of the develop- 
ment of the Farmers Grain & Coal 
Co., however, should omit special 
mention of C. E. Barracks, one 
of the organizers of the concern 
back in 1914, and now secretary of 
the board of directors. 

As one farmer expressed it: “I 
like this company and like to deal 
there because it’s something per- 
manent. I've a feeling I can just 
go on indefinitely getting full value 
from these people.” 

Which means that after a con- 
cern has met all the winds that 
blow for a quarter of a century, fol- 
lowing a progressive, square-deal- 
ing policy, it acquires a sort of soli- 
darity, an institutional aspect like 
a postoffice or a courthouse. Farm- 
ers like that. No class of people 
hates a fly-by-night proposition. 

“We've a lot to be thankful for,” 
concluded Mr. Gooding.” “We 
started with a paid-in capital of 


(Continued on Page Thirty-seven) 
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“Talk about sweat shops—20 cents for two weeks’ work!” 
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DEALERS! Investigate 
This New MIXING Program! 


Offering You 


PROTECTED FORMULA 
PROTECTED PROFIT 


with 


SARGEN 


Mix your own feeds—build a feed busi- 

ness your competitors can’t touch, under 
your own label—make the Larger Prof- 
its, the better margin and bigger volume 
offered you under this modern program. 


Investigate this new set-up now offered you 
with Sargent Concentrates — including 


@ Sargent-protected formulas for every type 
of livestock and poultry feed. 


@ Sargent-protected trademarks — backed by 
50 years’ reputation for quality in the feed 
business. 

@ Sargent-protected advertising that helps 
bring in the customers. 


Boost Your 
Summer Sales with 


SARGENT 
MINRAL 
MEAT MEAL 


—now outselling all other 
brands of Mineral and 
Protein hog feeds 5 to 1 
in the heart of the hog 
belt. Gives hogs minerals, 
proteins, conditioners, all 
in one bag, ready to feed. 
A tremendous volume- 
builder and profit maker 
for dealers everywhere. 
Write for our special in- 
troductory proposition. 


@ Sargent-protected plans that will increase 
your sales and your profits. 


Mixing is here. Get on the bandwagon NOW — with a brand 
of concentrate that has the LEADERSHIP and quality repu- 
tation to command the business for you in your community. 
Write for our complete mixing proposition today — or see the 
Sargent representative in your territory. 


SARGENT & COMPANY 


“Quality Feeds for Half a Century”’ DES MOINES, IOWA 
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Your Aduertising 


vertising copy so as not to 

constitute false and mis- 
leading advertising under the Fed- 
eral Trade Commission Act, it 
should be remembered that failure 
to state a certain fact may be as 
deceptive as a misstatement of fact. 
The question as to the validity of 
certain claims which are on the 
border line between truth and fal- 
sity has no doubt perplexed many 
of you. As a guide to what feed 
advertisers can legitimately claim 
in the future, it may be helpful to 
consider practices that have been 
questioned in the past. 


J N ATTEMPTING to prepare ad- 


It has been a common practice to 
claim that certain improved results 
will unequivocally follow from the 
use of a certain brand of feed. Such 
claims do not take into considera- 
tion the fact that prospective pur- 
chasers may already be obtaining 
excellent results from a ration or 
feed equally as meritorious and 
competent as that advertised. In 
this connection, objection has been 
taken to claims that such a poultry 
feed will, without any express 
qualification whatsoever, result in 
more eggs, larger eggs, greater vi- 
tality, lessened mortality, longer 
laying life, better health, increased 
sturdiness, doubled egg yield, bet- 
ter shell texture, more profits, in- 
creased hatchability, increased fer- 
tility, etc. 

Where the composition of a pro- 
duct is of such a nature that its 
value is dependent on the presence 
or absence of certain factors, refer- 
ence to such factors have been re- 
quired. For instance, objection has 
been taken to claims that— 

(1) A vitamin G preparation will 
increase hatchability without ex- 
pressly limiting its value in this 
connection to cases where a vita- 
min G deficiency exists; 

(2) That a calcium carbonate 
prepartion will increase egg pro- 


duction, build bone, etc., without 


expressly limiting its value in such 
respects to cases where there is al- 
ready a calcium carbonate defi- 


must 


conform to rules 


of federal trade act 


ciency, or without qualification by 
stating that such preparation will 
merely aid in bringing about those 
results. 

Objection has been taken in the 
past to claims which promise defi- 
nite and sure results without ex- 
ception or qualification. For ex- 
ample, claims that a feed will in- 


Since the passage of the Wheeler-Lea 
amendments to the Federal Trade Commission 
Act there have been many cases in which 
the government has made firms discontinue 
the type of advertising which they were using. 
Here is a good explanation of what you can 
or cannot say in your ads. The information 
was given before the American Feed Manu- 
facturers association convention by PGad 
Morehouse, director, radio and periodical divi- 
sion, Federal Trade Commission. 


sure rapid, sound growth, insure 
health, lower mortality, maximum 
egg production, strong bodies, and 
that a feed will assure sturdy 
bones, better results and quick, 
even growth, to mention but a few. 

Claims that a feed is perfectly 
balanced, or contains the correct 
balance of all vitamins and miner- 
als have been considered objec- 
tionable. In this connection com- 
petent scientific authority has ad- 
vised that the correct proportion of 
vitamins, minerals, carbohydrates 
and fats is not known. 

Claims that disparage competi- 
tors’ products have been consider- 
ed objectionable, as, for example, 
that all commercial feeds are com- 
posed of inferior ingredients, or 
that all molasses dairy feeds are 
only fillers. 


The emphasis on vitamins in 
present-day advertising, is such 
that it demands special considera- 
tion. Many times advertisers will 
rely on laboratory experiments for 
the substantiation of their vitamin 
claims. It should be remembered 


that because certain results were 
obtained by experiments with ani- 
mals, such as rats, it does not ne- 
cessarily follow that the same re- 
sults will be obtained with animals 
of a kind different from those used 
in the experiments. 

Certain vitamin claims to which 
objection has been taken in the 
past are: 

(1) “That all of the vitamins con- 
tained in Blank product will hold 
their potency until consumed, or 
that all of the vitamins are in last- 
ing form.” 

(2) “That vitamin A is the growth 
vitamin.” 

(3) “That the vitamin potency of 
Blank product is stabilized.” 

(4) “That vitamin E in Blank 
poultry feed controls range paraly- 
sis, or that a deficiency of Vitamin 
E will cause paralysis.” 

(5) “That vitamin F in Blank 
poultry feed will build feathers or 
help digestion, or that a deficiency 
of vitamin F will cause dull feathers 
or unthrifty birds.” 

(6) “That the vitamin G in Blank 
product will ward off or guard 
against intestinal disturbances, or 
that a deficiency of this vitamin 
will cause digestive upsets, ner- 
vousness, sore mouth, or inflamma- 
tion of the tongue.” 

(7) “That without a_ sufficient 
amount of vitamin A there can be 
no real health, or that growth is 
poor, or that diseases develop, or 
that egg production is at a low 
level.” 

(8) “That for normal, healthy 
chickhood, for rapid growth of flesh 
and bone, for early maturity and 
profitable egg production—through 
every stage of a chick’s develop- 
ment—it is the vitamins in the feed 
that count.” 

Other claims which have been 
the subject of corrective action, and 
which I mention because they ap- 


(Continued on Page Thirty) 
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THE POULTRYMEN you sell should know that care of pullets 
now is vital to their future production. They should know that 
pullets must build sturdy bodies mow to stand the strain of contin- 
uous laying later on. 


Tell these poultrymen that growing pullets require as much feed 
as full-grown hens. Tell them that an abundance of vitamins is 
essential in Summer feeding. Vitamins A and D are particularly 
important. They help promote growth, help build strong bones and 
sturdy bodies, help flocks produce. ; 


Let poultrymen know that your feeds contain EXADOL* 
—Squibb High Potency Vitamin A and D oil. One way 


VITAMIN 


vitamins A and D. The tag carries a double guarantee: a guaran- 
tee from you of your responsibility that an adequate amount of 
Exadol has been incorporated in the feed; and a guarantee from 
Squibb that the vitamin-bearing oil meets an exacting standard 
of potency. 


Exadol is rich, dependable. Exadol is guaranteed to contain 3,000 
(or more) vitamin A, U.S.P. XI units, and 400 (or more) vitamin D, 
A.O.A.C. chick units, per gram. 


Make bigger Summer feed sales with Exadol. Sell the importance 
of Summer vitamin feeding. Mail coupon for Free Squibb 
Vitamin Feeding Portfolio. 


RELIABILITY 

is to use the Exadol Squibb Water-Marked Safety ) 

Tag. This tag identifies your feeds with Exadol and Fad | 
VITAMIN PHEDING 

*A trademark of E. R. Squibb & Sons 


AUC 
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E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio, “Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
no obligation. 


Name. 


Addr 


City State. 


| 
} 
4 
i 
——- A NAME YOU CAN TRUST i 
HIGH POTENCY VITAMIN A ano D OIL i 
Eastern Sales Agents Mid-Western Sales Agents 
THE O.K. COMPANY THOMPSON-HAYWARD CO. 
Atkins & Durbrow, Inc. : 
165 John Street, New York 29th and Southwest Blvd. 
1524 S. Western Ave., Chicago Kansas City, Mo. 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 


‘no more! 


Complete Stock of Chick 
Supplies & Equipment 


Can ycu boast of such a fine 
recerd as this customer’ of ours, M. B. FEEDS 
who used an average flock of 10) 

hens in this test? Try Embce STARTER 
Feeds for three or four weeks and CHICK FEED 


you'll be able to report just as 
good results! Embee Feeds cost DAIRY FEED 


HOG FEED 
HORSE FEED 


how to put punch 
into your copy 


by ELDON ROESLER 


we now take up the second point in our analy- 
sis of good advertising—lInterest. 

Whereas Attention is, as we explained last month, 
the bait that causes people to notice your ad, In- 
terest is the hook that makes them read your ad once 
they “bite.” 

Just as in the case of attention, there are two fac- 
tors to consider when trying to make your ads in- 
teresting: the EYE and the MIND of the reader. To 
interest the eye, an ad must have a well organized 
design—one that makes reading easy, with head- 
lines that stand out and alternate points of emphasis 
(subheadlines, illustrations, boxes, heavier type, etc.) 
that liven up the ad. 

Eye-interest is only part of the story, however, to 
really sell, an ad must interest the reader mentally, 
too. Its message must contain enough “oomph” to 
cause him to read every word of copy. 

This doesn't mean that you've got to go “literary” 
or hire a prominent author to write your copy. It 


fea from where we left off last month, 


EMBEE FEED CO. 


ILLUSTRATIONS used in the above ads were 
taken from the Meyer Both General News- 
paper Service and Stanton Superservice. 


merely means that you've got to know your customer 
and put yourself in his shoes when you're writing 
your ads—sell him by knowing him and by seeing 
your merchandise through his eyes. Translate your 
products and services into terms of benefits for him. 
Don't be afraid of overworking the word you—it's 
the most interesting word you can use! 

Whereas “you-attitude” is general in application, 
there are many specific ways to make your copy 
interesting: by using testimonials, telling of other 
customers’ results, describing tests of your products, 
etc. Concrete, specific examples are always more 
interesting than vague generalities! 

The ad we are testing this month is typical of the 
“whoop-and-holler” advertising which merely yells, 
“We Sell Feeds!” Although it has a measure of 
attention value because of its liberal use of white 
space, it falls short on interest—its layout is dis- 
organized and its copy offers the reader no induce- 
ment to read it or act on it. 

In our first revision we have altered the layout 
so as to place the primary emphasis on the headline, 
the secondary emphasis on the listing of feeds, and 
still allow space for general copy. Notice that the 
copy follows through on the headline and makes use 
of both “you-attitude” and specific illustration. 

The second revision uses a more imaginative ap- 
proach—one that makes the ad stand out from the 
run-of-the-mill. It is planned as one of a series using 
the same layout and similar art work and copy style. 

In the first place, the illustration of “Uncle Si” is 
both attention compelling and interesting, and the 
layout is equally pleasing. The copy follows-through 
on the ad idea and maintains the out-of-the-ordinary 
atmosphere of the ad. It is stimulatingly “different.” 
What's more, it is well-adapted to farmer-readers. 
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There are Summer Sales and Summer Profits 
in Supplying Vitamin E for Summer Breedings 


STOCK SELL 
ADM 


cold - pressed 


WHEAT GERM 
OIL 


ADM cold-pressed Wheat Germ Oil is 
packaged in attractive resale contain- 
ers in the following sizes: 4 oz., pint, 
quart, and gallon. Write at once for full 
details on ADM’s special dealer plan. 
Here is a real opportunity for the alert, 
progressive feed dealer not only to 
serve the farmers in his community but 
to realize extra earnings in an off sea- 
son. Mail coupon NOW' 


*Chart based on figures from U. S. Dept. of Agri- 
culture, Division of Crop and Livestock Estimates. 
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Help Your Farmers to Get their 
Cows to Catch and Carry! 


Spring freshenings are made by summer breedings. 
Every time a cow misses or a bull fails, it costs the 
farmer money. Shy breeders are a real problem — 
blanks and slips are costly. ADM cold-pressed Wheat 
Germ Oil is helping to insure breedings on many 
hundreds of farms — it is helping also to insure 
normal gestations and calvings. Help your customers 
to discover the benefits of ADM Wheat Germ Oil 
vitamin E. Summer needn't be a dull season. Act now 
and make summer months show you a profit. 


ARCHER-DANIELS-MIDLAND CO. 


SPECIALTIES DIVISION 
653 E. Roanoke Building * Minneapolis, Minnesota 


Archer-Daniels-Midland Co. 
653 E. Roanoke Building, Minneapolis, Minnesota. 


Please send us information on the ADM Wheat Germ Oil saturation 
treatment for cattle. Also give us full details about your dealer plan. 
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Live and learn! Now we know that fish require 
nutrients much the same as those needed by 
mammals—proteins, energy food, minerals and 
vitamins. And we know better ways of feeding 
them, too! 


Some particularly interesting and valuable infor- 
mation has come from recent research work show- 
ing the value of dry skim milk in fish feeding in 
hatcheries and in the production of legal size fish 
for restocking or for restaurant use. 


Several successful mixtures for feeding trout and 
small mouth bass, for example, are presented and 
explained in a special bulletin now available, re- 
viewing this research. It suggests new ways to feed 
fish that will be helpful in your search for new 
business and more of it. 


New ways to use dry skim milk are being developed 
every year—ways that help to explain its outstand- 
ing popularity as the complete dairy product for 
feed—for fish, bees, fur animals, dogs, hogs, 
calves or poultry. 


Write for this special bulletin on fish feeding today. 
Our Feed Service Department will be glad to help 
on any questions about milk in feeds. 


AMERICAN DRY MILK INSTITUTE, Inc. 


221 N. LA SALLE ST., CHICAGO 
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Central 


pledge support to farmers 
in selling dairy products 


RINKING hearty toasts with 
glasses of milk, more than 
600 dealers attending the 
Central Retail Feed association 
convention at Milwaukee, June 5 
and 6, pledged themselves to uni- 
ted effort in helping to increase the 
consumption and sale of dairy and 
other products raised by the farmer. 
And while the tumblers clinked 
they paused long enough to dis- 
cuss their own individual problems. 
The welfare of their rural custom- 
ers, however, remained conspicu- 
ously in the foreground. 
Crystallizing the spirit of the 
Central association, the convention 
was another success entry in the 
record books. Once these crack 
feed dealers put their shoulders to- 
gether, nothing could stop ‘em. 
A glad hand of welcome was ex- 
tended by Edward Terry, president, 
Milwaukee Grain & Stock Ex- 
change, at the opening session. Mr. 
Terry paid tribute to the associa- 
tion for its phenomenal growth and 
urged shippers to cooperate in 
maintaining the leadership of Wis- 
consin in the production of malting 
barley. The Milwaukee Grain & 
Stock Exchange was highly com- 
mended for its hospitality and ser- 
vice by F. E. Parker, Fennimore 
Farmers Warehouse Co., and the 


MILK vied with famous Mi'wau- 
kee brew at the Central asso- 
ciation convention. Shown 
below are dealers and members 
of the allied trades as caught 
unaware by the camera. W. N. 
Knauf, retiring president of the 
association, is shown at the ex- 
treme left. You will find many 
of your other friends in the 
additional photos. 


dealers rose to express a vote ofmorning were F. E. Henkel, Henkel 


thanks and appreciation. 

Departing from the usual type 
of president's address Col. W. N. 
Knauf, Knauf & Tesch Co., Chilton, 
Wis., provided a practical diagno- 
sis of the ills besetting agriculture. 
His address will be found on page 
25 of this issue of The Feed Bag. 

The government loan program 
under the AAA was criticized by 
Ray B. Bowden, executive vice pres- 
ident, Grain & Feed Dealers Na- 
tional association. Under the gov- 
ernment plan, he explained, it is 
worth $1.10 a bushel to the farmer 
to grow wheat. 

“This is more than it is worth on 
the market. In other words, the 
government is loaning more on the 
wheat than the value of the collat- 
eral. If this isn’t plain, outright sub- 
sidy, what is?” 

Mr. Bowden further explained 
that loans were made last year on 
240,000,000 bushels of corn and that 
the total constituted 65 per cent of 
all the free corn available. 

“There are no figures to show, he 
added, that this corn can be han- 
dled by elevators for the 2 cents 
per bushel now allowed. But the 
government insists that you must 
handle it or go out of business. 
That's plain confiscation of proper- 
ty. The trouble lies within the trade. 
You should exert your influence 
and not allow legislation of the 
type now in existence to pass.” 

Those who received $5.00 at- 
tendance awards at the close of the 


Feed & Grain, Horicon, Wis.; R. N. 
Hubbell, Swift & Co., Hammond, 
Ind.; George Cox, Kansasville Lum- 
ber & Feed Co., Kansasville, Wis.; 
Kenneth Straus, Fredman Bag Co., 
Milwaukee, and Orin Trindal, Loy- 
al, Wis. 

Tom G. Dyer, sales manager, 
Sargent & Co., lived up to his rep- 
utation as an outstanding orator 
and expert merchandiser in de- 
livering his address at the opening 
session. His sales message is pub- 
lished on page 21 of this issue of 
The Feed Bag. 

He was commended for his fine 
art of salesmanship by Hon. Julius 
P. Heil, governor of Wisconsin, who 
followed. In a message which re- 
sounded in headlines and editorials 
in the newspapers of the nation, 
Governor Heil emphasized the 
need of ‘selling’ Wisconsin cheese, 
milk and other dairy products. He 
urged that feed men cooperate with 
him in such a marketing program. 

“If the farmer can't get a good 
price for his products,” he said, 
“we are going to market them to 
the 47 other states. I am tired of 
having that man, the farmer, work 
24 hours a day without getting 
enough money for his toil to pay 
off the mortgage on his property. 
The farmer must prosper first. If he 
does you have a chance to get 
some of that money for your feeds.” 

Governor Heil indicated that 
metropolitan warehouses might be 
established throughout the country 
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for the storage and marketing of Wiscon- 


sin dairy products. He concluded his talk 
by drinking a glass of milk as a toast to 
the feed dealer and farmer. 

Col. R. R. McCormick, editor of the Chi- 
cago Tribune, reviewed the fundamental 
democratic principles upon which the 
United States was founded and chastised 
those who would plot to overthrow these 
cherished traditions. He was assured by 
Governor Heil that the marketing of Wis- 
consin products would not mean a boy- 
cott of those produced by Illinois. 

How to return prosperity to the farmer 
by abolishing property taxes was explain- 
ed by E. J. Cashman, president, Doughboy 
Mills, Inc., New Richmond, Wis. His plan 
is presented on page 28 of this issue of 
The Feed Bag. 


FORAGE and 


Attendance prizes of $5.00 each were 
awarded at the close of the session to 
Virgil Brunkow, Green County Farm Bur- 
eau Cooperative Warehouse, Monroe, 
Wis.; Jim Lawrie, Rahr Malting Co., Mani- 
towoc, Wis.; S. J. Schuster, Schuster Flour 
& Feed, Bangor, Wis.; Charles Greer, Rus- 
sell-Miller Co., Minneapolis, and L. A. 
Nordhausen, Lake Cook Farm Supply Co., 
Grays Lake, Ill. 

One of the finest floor shows ever pre- 
sented at a convention was witnessed at 
the annual banquet which was held in 
the evening. Favors were distributed to 
the ladies and numerous attendance prizes 
were awarded. After the banquet and 
floor show the feed dealers and their 
guests enjoyed dancing. Entertainment 
and prizes for the event were furnished 


GRAIN — Plus 


STERLING Pig Hog Balancer! 


A Combination that Means 


Sell the Feed that Makes Pigs Pay 


Profit for You! 


Sterling Pig-and Hog Balancer fed along with forage and other 
farm-raised feeds makes higher quality pork in less time at less cost. 
Here is a feeding combination that gives you an excellent chance to 
cash in through the summer months because this year, more than 
ever, farmers are pushing their pigs to an early market. Stock Sterl- 
ing Pig and Hog Balancer, the 35% protein concentrate, blended and 
balanced with minerals and vitamins, to help them make more money 
out of their own farm feeds. Push Sterling Pig and Hog Balancer 
to ring up extra profits for yourself. 


Tune to WCCO Daily, Monday through Saturday 7:00 A. M. 


Hear Clellan Card in Northrup-King's Almanac of the Air 


NORTHRUP, KING 2 CO. 


Minnesota 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


through the courtesy of the Milwaukee 
Grain & Stock Exchange under the super- 
vision of a committee headed by Clarence 
Moll, the Paetow Co. 

Fred K. Sale, secretary, Indiana Grain 
Dealers association opened the following 
morning's session with a discussion on 
labor problems in the industry. He cited 
attempts at unionizing country elevators 
in his state and explained that the prob- 
lem was handled by the creating of a 
negotiating committee to handle all dis- 
putes. He advised dealers in the Central 
association territory to take similar steps 
if problems of the same nature arose. He 
declared that feed and grain men are not 
sufficiently interested in politics and urged 
all to keep in close contact with legisla- 
tive matters. Mr. Sale extended the greet- 
ings and good will of the Indiana associa- 
tion and invited Central dealers to attend 
his convention at Lake Wawasee. 

That politics is subject to cycles and 
that the present “radicalism” cycle will 
run its course in 1941 was pointed out by 
J. Ralph Pickell, editor, the Round-Up, For- 
est Park, Ill. He declared that the respon- 
sibility for the world's woes can be placed 
squarely on the efforts of politicians to 
prevent free exchange of goods and stifle 
natural economic laws. 

“The new deal,” he added, “is our ig- 
norance crystalized into law. The future 
of business is on the up grade and we 
will soon return to common sense, good 
business and good morals.” 

How feed mills and grain elevators 
should be built and equipped to provide 
a minimum in operating expense and a 
maximum of service to customers was ex- 
plained by Fred Holtby, T. E. Ibberson Co., 
Minneapolis. Charts and slides were 
shown to illustrate his talk which will be 
published in the July issue of The Feed 
Bag. 

Attendance awards of $10.00 each for 
which paid up members of the association 
only were eligible were presented at the 
close of the session to William Borst, Will- 
iam Borst & Son, Brooklyn, Wis.; Louis 
Bandow, Peshtigo, Wis.; H. W. Everson, 
Stanley, Wis.; George Schlegel, New Lon- 
don Flour & Feed Co., New London, Wis., 
and Frank L. Schneider, Frank L. Schneid- 
er & Son, Hortonville, Wis. 

Elected as officers of the association 
were John A. Becker, Wm. A. Becker Co., 
Monroe, Wis., president; Paul Gebert, Jr., 
Lincoln Mill, Merrill, Wis., vice president, 
and B. J. Logan, Deerfield Farmers Coop- 
erative Co., Deerfield, Wis., secretary-trea- 
surer. David K. Steenbergh, Milwaukee, 
publisher of The Feed Bag, was reelected 
executive secretary. Chosen as directors 
were S. E. Lee, S. E. Lee & Sons, Osseo, 
Wis., who will complete the unexpired 
term of A. H. Roffers, Farmers Coopera- 
tive Produce Co., Marshfield, Wis., and 
Jacob Hunter, Antigo Flour & Feed Co., 
Antigo, Wis.; Fred Pittelkow, H. P. Schmidt 
Milling Co., Oshkosh, Wis., and Mr. Logan, 
who were elected for three-year terms. 

The dealers, in resolutions adopted at 
the convention, requested the officers and 
directors of the association to continue 
their efforts in endeavoring to obtain lower 
power rates and asked that dairy products 
be included as basic commodities on 


(Continued on Page Twenty-seven) 
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E ARE standing at the 
threshold of a new era in 
the feed business. The pic- 


ture on the stage has changed. The 
feed man no longer strikes an indif- 
ferent attitude with arm extended, 
pointing a road to success that is 
paved with labeled bags of feed 
but instead he offers a helping 
hand as he says, “come with me 
out into your own field, and I will 
show you the way.” 

No longer do we try to deceive 
with regards to the value of corn, 
oats, wheat, rye, barley, milk, and 
pasture. Knowing that those things 
are essential to success, we are 
endeavoring to show our customers 
how to use more of that which they 
already have. The day of concen- 
trates has arrived. The local feed 
dealer, not the feed manufacturer, 
the magician nor the chemist, be- 
comes the hero and the chief actor 
of the play. 

In Iowa during 1929 there were 
slightly more than a hundred con- 
cerns registered as manufacturing 
feed. Today there are more than a 
thousand feed stores, mills and ele- 
vators making feeds of their own. 
There is no damming this flood. 
Local mixing is here to stay, but it 
has its dangers. This change is 
brought about by education, not 
necessarily by a demand for a low- 
er price. Naturally you are going to 
make a feed that will sell for less 
by this program. But mark this well 
—the future of the feed business is 
largely in your hands. Look well 
to your system of figuring costs. 
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making profit takes real 


in feed business today 


by TOM G. DYER 


Think about yourself first and your 
competitor second. Remember that 
it is your business and not your 
customer's. It costs money to do 
business and business lives on 
profits. 


How do you figure your formu- 
las? With corn at 50 cents per 
bushel, which weighs out at about 
$18.00 per ton, do you figure corn 
at $18.00? If you do you are wrong. 
Add $2.00 per ton for grinding and 
then add 2 per cent more for shrink- 
age. That makes $20.36 per ton for 
corn that goes into your formulas. 

Do you figure depreciation on 
your machinery? If not, start think- 
ing about what happened to the 
portable mill business. They did 
all right until the first mill wore out, 
and then their capital was gone. 

Do you charge for mixing cost? 
It will cost nearly $5.00 per ton. 

And delivery cost? Advertising? 
You don't do any advertising? 
Well, show me a successful busi- 
ness that can long exist without it. 
Show me one that ever has! And 
do you collect for every bag of 
feed that you sell? If you do, you 
are a genius. Three per cent is a 
fair average loss per year. Why 
not add it in now? If you don't, 
you've got to make it up somehow, 
or your family does in the things 
that they must do without. Don't let 
the customer set your price. Know 
what your costs are. Understand 
that when you cut prices, $1.00 or 


FRED K. SALE, left, secretary 
of the Indiana Grain Dealers 
association, was a co-speaker 
with Mr. Dyer on the program 
of the Central Retail Feed as- 
sociation convention in Milwau- 
kee. Mr. Dyer, whose inspiring 
sales message appears on this 
page, directs selling efforts for 
Sargent & Co., Des Moines, la. 


$2.00 per ton, you actually take 
that $1.00 or $2.00 out of your poc- 
ket and give it to him. 

Don't try to get your business on 
the basis of price. The farmer may 
think he wants a cheap feed but 
he is mistaken. He wants a feed 
that will produce cheap gains. Edu- 
cate your farmer customers so that 
they look not at the bag, but at the 
shadow of results that bag throws 
across their feed lots. 

I know your problem. I know 
you feel that the majority of your 
customers are like the man, who 
during prayer time keeps his hands 
so tightly clasped that he can’t un- 
loosen them when the collection 
plate is passed. But we are too 
easily sold on that idea. We hear 
it so often that we come to think 
that price is more serious than it 
really is. 

Just watch a smooth operator 
work. He tells his story as you 
listen and when you start to object 
the valves of his ears shut. He 
smiles but what you say does not 
penetrate his brain. You pause for 
breath and he goes right on again. 
Nothing that he can do about the 
price so he just doesn’t hear you. 
When your customer raises the ex- 
pected objection to price, see that 
the valves are working properly. 

And now finally — how to get 
more business. First, one must at- 
tract favorable attention to his pro- 
duct and that is always an impor- 
tant first step. How to get more 
business finally settles down to 
SALES. And more than anything 
else remember that “selling” sells. 

Why the hesitancy about selling? 
Why this complex that costs some 
of you hundreds of dollars annual- 
ly? Don't be ashamed to sell. It is 
the greatest profession of them all, 
and no business, no enterprise, suc- 
ceeds without it. History is a record 
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Amburgo Feed Improvement Service is designed to serve you—to help balance your own 
formulas—with your own merchandizing! Amburgo offers this friendly and conscientious 
service to provide top vitamin and mineral levels at least cost—without obligation to you. 
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legislation discussed at 


convention in binghamton 


HE special annual meeting of 

the Eastern Federation of 

Feed Merchants, held June 5 
and 6 in the Arlington hotel, Bing- 
hamton, N. Y., will be remembered 
for the seriousness of the program. 
It was a special annual meeting, 
since the month of the yearly con- 
vention of the Federation has been 
changed from February to June. 

The program was so diversified 
in subjects discussed and the pre- 
sentation was so emphatic, that a 
new high in Eastern Federation 
programs was achieved. That was 
the unsolicited opinion of many 
persons who attended. 

Albert J. Thompson, Wycombe, 
Pa., president, opened the meeting 
and appointed, without delay, the 
committee on resolutions consisting 
of B. D. Simmons, Sussex, N. J., 
chairman; Wayne G. Martin, Jr. 
New York; John Yeomans, Coxsack- 
ie, N. Y.; Andrew W. Roy, Sussex, 
N. J.; Roger V. Haas, Evans Mills, 
N. Y.; and Louis F. Camp, Walton, 
N. Y. Austin W. Carpenter, Sher- 
burne, N. Y., vice president and 
chairman of the program commit- 
tee, presided at the sessions. 

Hon. Herbert A. Rapp, chairman 
of committee on motor vehicles, 
New York assembly, assailed the 
unscrupulous operations of unreg- 
istered merchant truckmen that 
deal in farm produce. He explain- 
ed the provisions of a bill introduc- 
ed by him in the legislature which 
would curb such operations by re- 
quiring that merchant truckmen 
satisfy the commissioner of agricul- 
ture as to their responsibility and 
character before being licensed. 
The bill has passed both houses of 
the legislature and awaits Gover- 
nor Lehman's signature. 

By a unanimous vote the Federa- 
tion decided to let Governor Leh- 
man know that the organization 
urged his approval of Mr. Rapp’s 
bill. 
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Joining Mr. Rapp in condemning 
unregulated operators in transpor- 
tation, L. W. Horning, regional di- 
rector, Association of American 
Railroads, spoke effectively on 
“What is Wrong with the Rail- 
roads?” He made it plain that the 
railroads are suffering under un- 
fair treatment. 

“Give to the railroads the subsi- 
dies that the highway and water- 
way carriers enjoy and we will re- 
duce our freight and passenger 
rates,” he said. “As long as we 
pay our own way all the way and 
they pay only a part, we can’t meet 
the competition. The feed dealer's 
interest in the problem is that we 
have a $200.00 per capita invest- 
ment in the railroads and that the 
taxes the railroads pay go far to 
support the feed dealer’s communi- 
ty. Without prosperous railroads 
and prosperous agriculture we can- 
not have a prosperous country. The 
public must awaken to these facts 
before it is too late.” 

At the luncheon tables Chairman 
Carpenter introduced C. Addison 
Keeler, past president of the Bing- 
hamton Chamber and _ national 
councillor at the annual meeting 
of the National Chamber held in 
Washington in May. 

Mr. Keeler welcomed the Feder- 
ation back to Binghamton. Our in- 
terests in many instances coincide 
with those of your organization,” 
he said, “and that applies to the 
chambers throughout the United 
States. He referred to three reso- 
lutions of the Federation, adopted 
in February, that were accepted 
by the National Chamber for dis- 
cussion at its last annual meeting. 

Concerning the first resolution, 
he said that the Federation is not 
alone in opposing needless expen- 
ditures by the government. Many 
sections of the Chamber agreed on 
that resolution. As to the second 
resolution, the Chamber was on 


ALBERT J. THOMPSON, Wy- 
combe, Pa., above, is the ener- 
getic president of the Eastern 
Federation. He was kept busy 
directing the sessions. 


record as opposing Wage and Hour 
Laws. Mr. Keeler turned the third 
resolution, which opposed govern- 
ment concessions in the capitaliza- 
tion of cooperatives, into a com- 
parison between risk capital that 
is invested in private business and 
government grants of capital for 
production of anything in competi- 
tion with private business. “Such 
a course scares risk capital; then 
does not look for profit, but seeks 
safety. In brief, the way to stop the 
investment of our capital by gov- 
ernment is to stop asking for grants 
of funds for our own communities.” 

Opening the afternoon session, 
Dr. George E. Taylor, extension pro- 
fessor of dairy husbandry, New 
Jersey State college of agriculture, 
took as his subject, “Nutrition, Man- 
agement and Herd Health.” 

“The proper management for 
health and disease control,” he de- 
clared “demands smaller units of 
housing in increased size of herds. 
The greater the size of a herd, the 
more virulent the disease as it is 
communicated. This was demon- 
strated by humans in the flu epi- 
demic in the armies in the World 
War. The buying of replacements 
adds danger of bringing in disease. 
Have separate quarters for the dif- 
ferent ages of growing stock. The 
owner of a sire that serves his 
neighbors’ cows invites the bring- 
ing of disease. Proper manger and 


stall construction is necessary for disease 
control. The growing of replacements is 
best. Frequent health checks often pre- 
vent unexpected disaster to a herd. 

Dr. Taylor answered many questions 
from the floor. The information desired 
chiefly was on the use of molasses in 
citrus pulp and in silage. 

Edward R. Eastman, editor, American 
Agriculturist, prefaced his speech by 
pointing out the prevalence of unfairness. 
He referred to the railroads as victims of 
unfairness and maintained they should 
be given a break. Mr. Eastman distributed 
graphs on which the basic commodity in- 
dex was shown with the milk price index 
and pointed out that, with state and fed- 
eral control, the price of milk stayed 


above the general price level. He com- 
mented on the decision of the supreme 
court rendered that morning upholding the 
constitutionality of the marketing program 
and predicted that the marketing order 
would be restored by July 1. 

“Agriculture in the Northeastern states” 
he added “has a place in our economy 
and has a future because the diversifica- 
tion of its crops makes it live. One half 
of the farms are still unmortgaged here. 
Cooperatives are here and should have 
their fair chance but no more.” 

Alden A. Mudge, feed dealer of Afton, 
N. Y., having previously indicated that he 
would like to bring up the subject of sim- 
ple cost accounting for feed dealers, was 
asked to speak. As Mr. Mudge was ab- 


is the one and only 
asset that compe- 
tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 

of whom have distributed Arcady Feeds for 5, 

10, 15 years or more—vouch for the dependable re- 
sults which are blended into every sack bearing the 


familiar Arcady trade mark. 


We are grateful to our many friends for their con- 
tinued patronage and pledge ourselves to do all within 
our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 


General Offices—223 West Jackson Blvd. 


LABORATORY 


sent because of illness in his family, Louis 
E. Thompson, secretary of the Federation, 
outlined a conversation he had had with 
Mr. Mudge on cost accounting. 

Some attempts at accounting had shown 
Mr. Mudge that there was a wide differ- 
ence as reported to him in labor costs per 
ton of feed, for instance. The difference 
was so great that it was evident that the 
various dealers reporting could not all be 
correct in their methods. This demonstrat- 
ed the need of a surer method of account- 
ing. 

Mr. Thompson said dealers that he met 
often requested that something be done 
to discourage price cutting. It was evi- 
dent, he said, that if dealers had a better 
idea of their real costs they would be less 
likely to cut prices. In conclusion he rec- 
ommended that a committee of Federation 
members be appointed to prepare a sim- 
ple method of cost accounting. 

For the after dinner program serious- 
ness continued with the exception of a 
comedy sketch put on by Samuel M. Gol- 
den, Amburgo Corp., Philadelphia. John 
V. Nolan, president, Southeastern Penn- 
sylvania Feed Merchants association, was 
master of ceremonies. Mr. Golden, in- 
stead of having the souls of feed men 
transmigrate into future bodies, turned 
several well-known feed men back to 150 
B. C. which he said was before corn. The 
latinized names of his characters were 
easily recognized. They, under Sam's 
guidance, carried on a conversation in a 
Rome feed company. However, their 
thoughts were modern. 

Tom R. Hutton, managing editor, Bing- 
hamton Press, was introduced by Mr. 
Nolan as a farmer and an editor. Mr. 
Hutton’s subject, “The Country Shall be 
Saved,” enabled him to speak from ex- 
perience on saving the country as distinct 
from the city and on saving the country 
as a democracy. 

To save the country, save the farmer,” 
he said. “Bring down the tax rate by 
economy in government lest the farmer be 
ground between the upper millstone of 
taxation and the nether millstone of the 
mortgage. 

Dr. D. C. Carpenter, chief of research in 
chemistry, New York experimental station, 
described the uses of plastics and explain- 
ed the possibilities of producing them from 
milk. 

“Plastics made from the skim milk,” he 
explained, ‘might easily produce a greater 
income than the cream and butter now 
bring according to modern prices. And 
with the use of cheaper plastics many ar- 
ticles now made of wood or metal would 
be supplanted by a more durable and 
cheaper plastic product.” 

W. R. (Ray) Ewing, National Oil Pro- 
ducts Co., Harrison, N. J., showed movies 
illustrating the growth of chicks and the 
diseases to which they succumb because 
of improper nutrition in their own diet or 
that of their mother. Other slides gave 
formulas and information on feeding in 
concise form all to the end that it pays 
to use the right amounts of mineral and 
vitamin supplements in poultry feeding. 

On Tuesday morning Clifford R. Plumb, 
bureau of food control, department of ag- 


(Continued on Page Twenty-seven) 
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central president analyzes 


Gorm 


at milwaukee convention 


HE cost of doing business is 

increasing. Many feed men 

are still trying to operate as 
though their cost was the same 
today as it was in 1914, and this in 
the face of higher wages, taxes, in- 
surance, licenses and other added 
expenditures. The federal debt load 
has reached the all-time high of 
over $300.00 per capita and gov- 
ernmental debts must be paid out 
of taxes. It is estimated that for 
every dollar expended at retail for 
goods, and services, 19 cents of that 
amount is in hidden taxes, and in- 
cluded in the price to the consumer. 
This does not include federal and 
state income taxes, real-estate tax- 
es, inheritance taxes and the social 
security taxes paid by employees. 

When the public realizes that we 
spend $120,000 a minute for gov- 
ernment, and that each of us now 
works 2¥%4 hours each day to pay 
the cost of government, something 
may be done to lighten the burden. 
A government that is costing us 
$120,000 a minute may be perform- 
ing a great many useful services, 
but it is wise to ask, can we afford 
it? 

When the people learn that the 
cost of government in 1937 was 
more than the total income of all 
of the people living West of the 
Mississippi; that the proceeds of all 
agriculture, all horticulture, all 
lumber, all coal, all metals, and 
all petroleum, would just have paid 
the cost of government for that 
year, and that the cost of govern- 
ment in 1939 will be infinitely great- 
er, then something will be done. 

Since last year the Federal 
Wages and Hours law was enact- 
ed. It was presumed to cover only 
those who are engaged in inter- 
state commerce but some feed men 
are beginning to worry lest they, 
too, may be covered by the new 
law. If you are handling grain di- 
rect from the farmer in your nor- 
mal trade area; if the number of 
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employees in your establishment 
does not exceed seven, then you 
need not worry, at any rate not for 
the present. 


Strange as it may seem, the de- 
partment of agriculture is still try- 
ing to control that over which there 
is no possible control—the size of 
the harvest. Large acreages do not 
necessarily mean large crops. 
Three years ago we lost 1,600,000 
bushels of corn in 41 days. How 
could Wallace control that? Two 
years ago we lost 91,000,000 bush- 
els of wheat in 21 days. Last year 
Illinios and Iowa lost 24,000,000 
bushels of oats in ll days. There 
is no possible way in which mortal 
man can control the weather. 


And still in order to control pro- 


JOHN A. BECKER, Wm. A. 
Becker Co., Monroe, Wis., is 
the new president of the Cen- 
tral Retail Feed association. 
He was elected a director of 
the association in 1937 and is 
a loyal member of long stand- 
ing. 


duction, acreage limitations for 1939 
were set at over 230,000,000 acres. 
Think of the loss of man power, of 
transportation, of farm, factory, and 
mill employment because of this 
huge curtailment of acreage even 
though payment is made to the 
farm owner for not raising crops. 

Other deterrants to the welfare 
and progress of our industry have 
been the reciprocal trade agree- 
ments made by Secretary Hull. 
During the past year the dairy far- 
mer has again been penalized so 
that industrial products might be 
exported in greater volume. 

Through the latest reciprocal 
trade agreements by this govern- 
ment, with Canada and the United 
Kingdom, the United States reduc- 
ed the tariffs on imported dairy pro- 
ducts for export concessions on 
manufactured goods and during 
the month of April, which is the 
last month we have records of, over 
5,000,000 pounds of cheese came 
into this country from abroad, in 
the face of the fact that American 
cheese sold for ll cents on the Ply- 
mouth Board of Trade during that 
same month. 

The duty on milk was reduced 
from 6¥%2 to 3% cents a gallon; 
cheese from 7 cents to 4 cents a lb.; 
eggs from 10 cents to 5 cents a doz- 
en, barley from 20 cents to 15 cents; 
oats from 16 cents to 8 cents a bu- 
shel and clover seed from 8 cents 
to 4 cents a lb. This, the greatest 
agricultural country in the world, 
producing more agricultural pro- 
ducts than any other country, is 
gradually becoming one of the 
greatest importers of agricultural 
products. 

After trying for six years to re- 
strict production we now find our- 
selves subsidizing exports of farm 
products. Already 100,000,003 bu- 
shels of wheat have been sold at 
net prices that appear ridiculously 
low, being subsidized as much as 
30 cents per bushel. Restrictive 
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measures have been the cause of appro- 
priations for Agricultural relief amounting 
to over $2,000,000,000 for the coming year. 

A year ago $4,000,000 were appropriat- 
ed for four regional agricultural research 
laboratories to be located in four different 
parts of the United States. The one for the 
Central West is located in the corn grow- 
ing area, at Peoria, Ill. It is planned to 
follow the procedure of industrial labora- 
tories, and endeavor to find new uses for 
agricultural surplus crops and for agricul- 
tural products now wasted which is a 
step in the right direction. 

In the last few years more than $100,- 
000,000 have been invested in manufac- 
turing plants chiefly in the South for the 
utilization of these surplus and waste 
crops which were formerly of little, if any, 
value for the farmer. 


These new industries include paper 
mills, power alcohol and motor fuel dis- 
tilleries, vegetable fibre plants, new uses 
for cotton, such as binders for concrete 
highways; tung oil crushers; soy bean 
plastics; vegetable oil extractions from 
plants such as the castor bean; plants 
making starch from sweet potatoes, fur 
fural from oat hulls and scores of other 
new products for new uses. 

According to the estimates of govern- 
mental agencies, more than 400,000,000 
tons of valuable raw material now go to 
waste which surely is a situation sad to 
contemplate. 

One of the forgotten items of American 
political and business economics has been 
the production of fats and oils and oil 
bearing materials. The United States is 
the largest consumer of animal and veget- 


VITAND is a high quality “A” & “D” Fortitied and Tested COD LIVER OIL, containing 
minimums of 3,000 U.S.P. units of vitamin A, and 400 A.O.A.C. chick units of vitamin D, 
per gram. Used extensively in high vitamin Poultry and Animal Feeds. 


These Distributors Have Stocks at Your Service: 


NORTHRUP, KING & CO., Minneapolis, Minn. 
KING BROTHERS, Philadelphia. 
JESSE C. STEWART CO., Pittsburgh. 
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HAYNES MILLING CO., Portland, Ind. 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM. KRAUS, Fort Wayne, Ind. 

FARLEY FEED CO., Janesville, Wis. . 
WOOSTER FEED MFG. CO., Wooster, Ohio. 
CORN BELT SUPPLY CO., Sioux City, Iowa. 
CHARLES SCHAEFER & SON, Brooklyn, N.Y. 


able fats in the world. At the present time 
imports of foreign oils and fats amount 
to 6,000,000 pounds, a large part of which 
ought to be produced on American farms. 
A major portion of the soybeans, and 
flaxseed used here, is imported from 
abroad, when all of it could just as well 
be grown here. 

One of the serious problems confronting 
our industry is the itinerant trucker. He 
is the man who travels the highways and 
byways of the land, buying and selling 
as he goes. These gypsy truckers render 
no essential service; they have no place 
of business and often no permanent resi- 
dence. They compete with elevators and 
with other established lines of business. 
They pay no licenses, taxes or other ob- 
ligations to which regularly established 
concerns are subject. They are a menace 
to the legitimate trade and should be com- 
pelled to submit to the same laws and 
regulations that apply to those with whom 
they compete. For feed dealers to encour- 
age these truckers, even for a temporary 
advantage, is surely not the part of wis- 
dom. 

The bane of the feed industry, in fact 
of all industry is the price cutter. Some 
states have recognized this evil by the 
enactment of “Unfair Practice Acts.’ These 
laws prohibit those engaged in business 
to sell any commodity or service for less 
than cost or replacement value, plus the 
expense of doing business. 

The price cutter has his antithesis in the 
buyer of farm produce, especially of eggs, 
grains and seeds at prices greater than 
they can be resold. The idea of a fair 
price to the producer and a fair margin 
for the purchaser does not enter into the 
transaction. It is to get the greatest vol- 
ume, irrespective of whether the business 
is profitable or not, and oftentimes also 
to get the business away from its normal 
selling territory. This results in whole 
areas of trade doing business upon an 
unprofitable basis, due oftentimes to one 
price cutter, or one plunger whose only 
hope of a profit lies in a possible advance 
in the market. And that is always a pre- 
carious gamble. 

The question is asked — What is the 
farm problem? Simply stated it is this: 
Farmers do not receive enough for what 
they sell, to enable them to buy the things 
they need. They lack buying power. Pros- 
perity cannot come to this country until 
that situation is corrected. 

The prosperity and well being of the 
feed industry depends, to a large extent, 
upon the whims of diet. When people eat 
fewer eggs and less butter and cheese, 
and drink less milk, the feed industry 
through which these foods are produced, 
must suffer. Why then should we not 
do collectively what individually would 
be quite ineffective, do all we can to pro- 
mote the consumption of these greatest 
of all health foods? This association to- 
gether with all other associations could 
bring to the favorable attention of the 
people the desirability, the healthfulness, 
the economy of drinking more milk and 
eating more eggs and butter and cheese, 
would be to their advantage and to the 
material advantage of our industry. And 
remember that “A quart a day will keep 
the wrinkles away.” 
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which loans may be obtained under the 
AAA. A telegram of congratulations and 
wishes for a successful convention was 
also dispatched to the Eastern Federation 
of Feed Merchants meeting on the same 
dates at Binghamton, N. Y. 


In the afternoon a group of 35 com- 
peted in a golf tournament at the North 
Hills Country club. There were prizes for 
all. Paul Sather and M. L. McCormick, 
both of the King Midas Flour Mills, Minne- 
apolis, tied with an 87 for low gross, while 
John Haertel, P. C. Kamm Co., Milwaukee, 
took second with an 87. A. H. Lois, A. H. 
Lois Feed Co., Bassett, Wis., rolled up a 
record score of 136 for 18 holes. The tour- 
nament was directed by Mr. Haertel and 
George LaBudde, LaBudde Feed & Grain 
Co. 

Fond farewells were bid over beer and 
lunch at the Blatz Brewing Co. plant as 
a fitting conclusion to the convention. As 
in previous years the dealers were guests 
of the firm and John Russert, brewmaster. 

A complete slate of officers was reelect- 
ed by the Salesmen’s Club of the Central 
Retail Feed association at a breakfast 
meeting held June 6. Those who continue 
in office are George LaBudde, LaBudde 
Feed & Grain Co., Milwaukee, president; 
Ed Koos, N. S. Koos & Son Co., Kenosha, 
Wis., vice president, and Sievert Jensen, 
Allied Mills, Inc., treasurer. 

William N. Knauf, Chilton, retiring presi- 
dent of the Central association, addressed 
the members of the salesmen’s organiza- 
tion. He pointed out that salesmen are an 
integral part of the Central association. 

“Without you salesmen as boosters for 
our organization it would not be the suc- 
cess that it is,” Mr. Knauf said. “We as 
feed men and you as salesmen have to 
pull togethe:.” 

He urged those present to put forth 
their best efforts in helping obtain mem- 
bers for the Central association. 


Conuention Notes 


A tragic note marred the otherwise happy 
proceedings of the convention when it was 
announced that Don Mihills, National Food 
Co., Fond du Lac, Wis., was stricken with a 
heart attack in his hotel room on the opening 
morning. He was removed to the Columbia 
hospital in an ambulance and when his mis- 
fortune became known the convention imme- 
diately voted to send flowers and adopted a 
resolution wishing him a speedy recovery. Don 
was to have served as chairman of the nomi- 
nating committee, a post he has held for 
many years. He is one of the most loyal sup- 
porters of the association and its activities 
and this was the first convention he has ever 
been compelled to miss. 

* * 


Best wishes for a speedy recovery were 
contained in a resolution adopted at the 
convention for John Jouno, manager, feed 
department, Stratton Grain Co., who has 
been confined to his home by illness for 
many months. His many friends express- 
ed the wish that Mr. Jouno would- be 
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back next year in good health and his 
usual good spirits. 
* * * 

It would not have been unusual to see 
William N. Knauf, president of the associ- 
ation, roaming around the convention 
halls and presiding at the sessions with 
a bandaged hand judging by the con- 
gratulations he received. Mr. Knauf, a 
few weeks previous was appointed a 
Colonel by Givernor Heil and, naturally, 
he was addressed as such and greeted 
by all who saw him. 

* * * 

Will Sargent, Sargent & Co. Des 
Moines, Ia., traveled to northern Wiscon- 
sin after the convention. His purpose 
was to lease a summer home on one of 
Wisconsin's beautiful lakes. 

* * * 

La Budde Feed & Grain Co. parlors 
also proclaimed the importance of dairy 
products to the feed industry. A milk 
bar was set up and, according to reliable 
information, milk drinkers were almost as 
numerous as those who imbibed of the 
brew that makes Milwaukee famous. 

* * * 

The two young Des Moines girls 
brought to Milwaukee by Sargent & Co. 
made a hit at the convention. They en- 
tertained with songs and dances before 
every session. The girls are part of a 
new advertising program being conduct- 
ed by the Sargent firm. 

* * * 

Ron Kennedy, executive secretary of 
the Independent Feed Dealers of Iowa 
end the Western Grain Dealers associa- 
tion, attended for the second successive 
year. 


—federation 


(Continued from Page Twenty-four) 


riculture and markets, New York state, 
read a paper, “Feed Regulation as Ap- 
plied to New York State Enforcement.” 

He explained that in general the feed- 
ing stuffs regulations of New York follow 
those of other Eastern states. Regulation 
conforms in most part with that recom- 
mended by the Association of Feed Con- 
trol officials. There are few difficulties 
with feed dealers and what there are 
arise generally because of misunderstand- 
ings. Unscrupulous feed manufacturers 
are few. In a few years feeds will be 
judged by their vitamin content. Now no 
facilities are available in the New York 
department for assaying vitamin carriers 
or complete feeds by vitamin content. Sev- 
en inspectors take samples of feeds in the 
State. Tests are made in Geneva and the 
inspection reports sent to Albany. The 
attitude of the department is not toward 
inquisition and punishment but coopera- 
tion and help. 

In a short business session following 
this address, the reports of the committees 
on legislation were received. Mr. Carpen- 
ter reported for New York and Louis E. 
Thompson for New Jersey. 

In resolutions adopted at the conven- 
tion a request for continued curtailment 
of government expenditures was express- 
ed; objection was made to the selling of 
dealers on consignment by certain manu- 


R. T. GLASSCO 


HONORS have been bestowed 
on many 4-H club boys and 
girls by the Central Retail Feed 
association during the past few 
years. This year an outstanding 
4-H leader was cited for his 
excellent work. He is R. T. 
Glassco, Janesville, Wis., Rock 
county agent, who was pre- 
sented a certificate of award 
and gold pin at the convention, 


facturers; opposition to concessions being 
granted to cooperatives by the govern- 
ment was strongly voiced, and the federa- 
tion went on record as opposed to restric- 
tions of working hours. The appointment 
of a committee to study and present a 
cost analysis system for feed dealers in the 
near future was also approved and rail- 
roads were voted support in obtaining 
legislation that would put them on an 
even competitive basis with other carriers. 


Hall to Head Pratt 
Remedy Sales 


W. L. Hall, Jr., has been appointed west- 
ern sales manager of the remedy division 
of the Pratt Food Co., Philadelphia, Pa. 
He was formerly located at St. Louis but 
in his new connection he will make his 
headquarters at the 
firm's Hammond, 
Ind., plant. Mr. Hall 
has been actively 
engaged in the rem- 
edy field for the past 
25 years and is 
widely known among 
feed and farm sup- 
ply dealers. His 
many friends and 
acquaintances in the 
trade will be happy 
to learn of his affili- 

ation with the Pratt 
Wt. eee. Food Co., one of the 
oldest remedy and feed manufacturers in 
the country. 
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Neu Single 


is advocated by feed man 


N 1910 a total of 13.9 per cent 

of Wisconsin farms were oper- 

ated by tenants. In 1930 it was 
18.2 per cent and in 1935 it reached 
20.7 per cent, an all-time high. Ap- 
parently, the 1940 census will show 
a further increase. 

In 1937 the Wisconsin farmers’ 
gross income was around $350.000,- 
000; last year it was roughly $60,- 
000,000 less, and in 1939 there wil! 
probably be another $60,000,000 
decline. 

Fifty-three per cent of Wisconsin 
farms are mortgaged today. This 
means that every other farm you 
passed on your way to the con- 
vention is mortgaged. It means 
that roughly 106,000 of Wisconsin's 
200,000 farms are encumbered and 
that these 106,000 farms bear an 
average debt of $3,220 and an an- 
nual interest charge of around 
$130.00. 

I submit to you a farmer's tax 
relief plan which would have the 
double effect of rebuilding agricul- 
ture and encouraging home-own- 
ing in Wisconsin. This tax relief 
plan could be put into effect by a 
simple act of the legislature. 

The plan proposes to wipe out 
once and for all Wisconsin's anti- 
quated general property tax sys- 
tem. It proposes, also, to wipe out 
Wisconsin's income tax in the sense 
that it exists today—a tax on a 
minority of our population, and it 
further proposes to replace the rev- 
enues thus lost through a radically 
different kind of state income tax. 
This tax would affect every person 
in the state with an annual net 
income in excess of $100.00 and 
would be levied not on the amount 
of profitless real estate he happens 
to have title to but on the amount 
of net income he actually enjoys. 

The farmer would pay the lowest 
tax of anybody in the whole oc- 
cupational scale for the good and 
sufficient reason that he has the 
lowest income. He would have no 
real estate and personal property 
tax bill to pay at all. His income 
tax bill would amount to far less 


to bring 


than a third of what he’s now pay- 
ing in real estate and personal 
property taxes. For the average 
farmer the saving so effected would 
be from $65.00 to $100.00 a year— 
a lot of money when you consider 


E. J. CASHMAN 


MR. CASHMAN, president, 
Doughboy Mills, Inc., New Rich- 
mond, Wis., delivered the ac- 
companying proposal for a new 
tax plan at the annual conven- 
tion of the Central Retail Feed 
association. Your comments and 
criticisms of the idea are invited. 


the beggarly pittance that he’s try- 
ing to live on today. 

The plan would also put him in 
the position of not having to pay 
anything in a losing year; it would 
make it impossible for the county 
ever to take his farm away from 
him; it would improve his credit 
everywhere; it would increase the 
sale value of his farm; it would 
reduce his rental if he were a ten- 
ant, and it would lower the costs 
of the thing he has to buy since 


back prosperity 


the stores along Main street, re- 
lieved in their turn of the general 
property tax too, could pass the 
savings thus effected along to the 
consumer. 

Under the system proposed, not 
only would no farmer have to pay 
any tax on his land or his live- 
stock, but no home-owner would 
have to pay any tax on his home 
or his furniture, no merchant would 
have to pay any tax on his place 
of business or his stock, no manu- 
facturer would have to pay any 
tax on his factory or his inventory. 

Our general property tax last 
year produced $106,000,000. Our 
state income tax produced $18,000,- 
000. Wipe out these two taxes and 
you would lose $124,000,000. Could 
that sum be produced by the new 
giant income tax affecting every 
income receiver in the state? It 
could, if the following rates were 
used, and these are the rates we 
propose: 

A flat tax of 72 per cent on all 
incomes between $100.00 and $10,- 
000. 

A flat tax of 10 per cent on all 
incomes in excess of $10,000. 

A flat tax of 10 per cent on the 
net incomes of corporations. 

Under the proposed plan who 
would make up the sums from 
which the farmer was excused? 
Mainly, it would come out-of the 
wage and salary group because 
these people account for about five- 
sixths of the income of the state. 
The wage and salary group would, 
therefore, pay about five-sixths of 
the new income tax. Would this be 
fair? I think it would. The farmer 
group is severely treated by the 
property taxes; the big income 
group is severely treated by the in- 
come taxes, both state and federal; 
but the wage and salary group, on 
the whole, hasn't enough property 
to be grazed more than very lightly 


(Continued on Page 32) 


THE FEED BAG — June, 1939 


te, 
he 
4 
j 
a 
/ { 
\ 
/ Jj 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


SQUEEZE PLAY 
Marge: “Thanks for the hug.” 
George: “Oh, the pressure was all 
mine.” 


IN THE KNOW 
Feed Dealer: “Do you think you know 
enough to be useful in this office?” 
Boy: “Know enough? Why I left my last 
place because the boss said I knew too 


SHOCKING DISCOVERY 

Dealer: “Do you know who was the 
first electrician?” 

Wife: “No, who?” 

Dealer: “Adam. He furnished spare 
parts for the first loud speaker.” 

THE WAVY GREEN 

And then there is the story of the two 
drunks playing golf. After missing the 
ball on the third tee about five times the 
first stew turned to his hiccoughing friend 
and wailed, “Shay, Joe, I want you to 
shtop innerfering with my game—lishen; 
if you tilt this green wonth more I’m 


He told her if she refused him he’d much.” 


die. She did and 60 years later he died. 
ON THE SPOT 
He: “Honey, I’ve brought something for 
the one I love best. Guess what?” 
She: “A box of cigars.” 
IT ALL DEPENDS 
Fred: “Do you think it is possible for a 
man to love two girls at the same time?” 
Bill: “Not if they know about it.” 


OF SOME USE, ANYWAY 
Editor: “Do you think television will 
ever take the place of the country weekly 
newspaper?” 
Feed Dealer: “I doubt it. You can't 
swat a fly with a television receiver.” 


THE BEST PRECAUTION 
Wife: “Here’s an article in the paper 
on how to avoid war.” 
Husband: “What does it say —stay 
single?” 


ONE SURE SIGN 

Native: “You'll never catch any fish 
there. You'll have to go farther up stream 
to a good place.” 

Tourist: “And how will I know when I 
come to a good place?” 

Native: “Why, man, you can tell a good 
place by the number of empty bottles 
lying around.” 

SECRET SERVICE 

Medium: “The spirit of your wife wishes 
to speak with you. What shall I ask her?” 

Husband: “Ask her where she put my 
summer underwear.” 


FREE SPEECH 
Young Widow: “Why is it that you hand- 
some bachelors always speak so horribly 
about marriage? Married men don't.” 
Bachelor: “Maybe it’s because we have 


no one to prevent us saying just what 
we think.” 


THUNDER STRUCK 


Lola: “My husband proposed to me in 
a thunderstorm.” 


Lulu: “Thunder always frightens mine 
out of his wits, too.” 


ONCE IN A WHILE 


Wife: “Do golf players ever tell the 
truth?” 


Dealer: “Yes, I heard one golfer call 
the other a liar.” 
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gonna quit!” 


Dr. Salsbury’s 
PHEN-O-SAL 


For customers who pre- 
fer a tablet treatment 
for use in the drinking 
water, recommend 
Dr. Salsbury’s Phen-O- 
Sal. Dissolves quickly 
to form an_ effective 
medicinal fluid. 


POX 
VACCINATION 


Now is the time to 
push vaccination against 
pox, canker, sorehead 
—with Dr. Salsbury’s 
Fowl Pox Vaccine 
(chicken strain). Pro- 
duces permanent im- 
munity. Egg  propa- 
gated, if you prefer. 


YOUR customers’ flocks . . . the birds you 
depend on for sales of feed, supplies and 
equipment ... what chance have they got 
against coccidiosis? 

A GOOD one!—if you recommend Dr. 
Salsbury’s Rakos NOW. Rakos is a scien- 
tifically blended, triple-acidified, liquid 
treatment—rich in chemicals that check 
bleeding and tend to reduce inflammation. 
Also contains ingredients that sharpen the 
appetite. Helps birds to recover from an 
outbreak and starts them on the road to 
profit for the owner. 

Nationally advertised in state farm papers and 
leading poultry magazines. That means a BIG 
demand! Be prepared to meet it. Be sure you 
have a good supply of Rakos on hand—and 


recommend it to all your customers. 


Dr. Salsbury’s 


First Aid Treatment 
for Coccidiosis 


ALSBU LABUR \TORIE 
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—ad regulations 


(Continued from Page Fourteen) 


pear to be more or less representative, 
are disclosed by the following inhibitions 
appearing in signed stipulations approved 
by the commission. 

(1) “That Blank feed will do more than 
aid in keeping cattle on a full and even 
appetite, or will prevent scouring”, so as 
to import or imply that it will do so re- 
gardless of the cause. (It was admitted 
that said feed would not prevent scouring 
due to causes other than an inadequate 
ration, and that there are factors affecting 
the appetite of cattle which would not be 
influenced by the feeding of the said pro- 
duct.”’) 


(2) That Blank products afford perfect 
digestion or freedom from leg weakness. 

(3) That Blank feeds are the only feeds 
to use in order to save chicks or money. 

(4) That those who feed Blank pro- 
ducts are assured of a good grading on 
eggs. 

(5) That it is imperative to feed cod 
liver oil to chickens, or that to do so will 
guarantee well developed chicks, healthy 
layers, or layers capable of producing 
hard-shell, full-sized eggs, or eggs of the 
highest percentage of hatchability, or 
more livable chicks. 

(6) That Blank cod liver oil will give 
complete protection against rickets, pro- 
mote general health, or prevent stunted 
growth or nutritional roup. 

(7) That potassium iodine in Blank feed 


BIG SWING 
REARING PLAN 
BRINGS PROFIT DEALERS 


Dealers report record demand because the Ful-O-Pep Plan 
saves up fo 14 fo 4 on cost of feeding pullets to maturity! 


Gul-O-Dep Dealers Have These Selling Points! 


|. Ful-O-Pep Growing Mash has 
the Famous Oatmeal Base! 


2. Ful-O-Pep Rearing Plan Saves 
Up to 1% to % Feed Cost! 


3. Ful-O-Pep Advertising Brings 
in the Customers! 


Get details on the Ful-O-Pep dealership and see how it offers 
new chances for profit. You can still make 1939 a banner 
year. For Ful-O-Pep Growing Mash and the whole Quaker 
Feed Line are winners. The Ful-O-Pep Plan of Rearing helps 
your customers save up to % to % on feeding, and still 
grow birds that are healthier, more profitable. That makes 
selling easy! Write today for details. Address a card now to: 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


controls or regulates the heart beat. | 

(8) That the iodine in Blank feeds aids 
in the feathering of poultry, unless limited 
to expediting moulting, or that the use of 
iodine in said feeds results in a saving of 
foods. 

(9) That the use of Blank chick starter 
will raise chicks when others fail. 

(10) That the use of Blank chick starter 
is the surest, safest or simplest method of 
raising baby chicks, or that it enables one 
to market broilers earlier, or make them 
weigh heavier. 

(11) That Blank chick starter supplies 
nutrition with greatest economy of feed. 

(12) That Blank pellets insure sound 
bone structure, proper feathering, early 
maturity, or resistance to disease. (It was 
admitted that feed is only one of the fac- 
tors influencing bone structure, proper 
feathering, growth and resistance to dis- 
ease.) 

(13) That Blank pellets are chemically 
correct. 

(14) That Blank feeds will solve all feed 
problems of poultry raisers. 

It is, of course, difficult to lay down rules 
which will apply to all conditions and 
circumstances. However, advertisers and 
writers of advertising copy should weigh 
with care every word and phrase to see 
that they do not have the capacity to mis- 
lead or deceive. 

Feed advertisers should also remember 
ihat new discoveries in the field of ani- 
mal nutrition have caused many of the 
beliefs and theories of the past to become 
outmoded. The subject has become a 
relatively complex and technical one and, 
I believe you will agree, the average far- 
mer finds it increasingly difficult to keep 
himself thoroughly and reliably informed 
of the new developments in this field. Ad- 
vertising of feeds that is exaggerated, 
evasive, and that abounds in half-truths, 
misstatements and erroneous implications 
merely adds to the confusion of the con- 
sumer and renders difficult an intelligent 
selection of products suited for his parti- 
cular needs and conditions. If he is un- 
wary or uninformed, he is none the less 
deserving of protection. 

It is to the interest and advantage of the 
advertiser, therefore, to invite public con- 
fidence by making his message informa- 
tive, sincere and truthful, and by the use 
of sales appeals that are socially, morally 
and legally defensible. 


G.L.VanLanen Joins 
LaGrange Mills 


G. L. Van Lanen has discontinued his 
flour and feed brokerage business in the 
Milwaukee Grain & Stock Exchange and 
accepted a position as sales head and 
assistant to William Weiss, president of the 
La Grange Mills, Red Wing, Minn. His 
new duties became effective June 1. 

Mr. Van Lanen possesses many years’ 
experience in the flour business and is 
familiarly known to many bakers, jobbers 
and retailers throughout the Middle West. 

His family plans on joining him at Red 
Wing at the close of school term in Mil- 
waukee. Mr. Van Lanen’s many friends 
join in wishing him success in his new 
connection. 
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—feed quality 


(Continued from Page Nine) 


is of higher quality or greater value 
then a feed in which the protein is 
oniy 70 per cent digestible—pro- 
viding of course, both products con- 
tain approximately the same essen- 
tial amino acid’ make-up. Some 
proteins, like gelatin (the principle 
protein in “stick water’) are very 
digestible but are of low feeding 
value or poor quality because they 
are deficient in some of the essen- 
tial amino acids. Thus, if a product 
like tankage contained a high per- 
centage of dried stick, its protein 
would be very digestible but it 
would still be of a low quality. 

That protein supplements vary in 
quality has been shown by many 
investigators. Workers at Cornell 
found that the protein efficiency of 
different samples of meat scraps 
varied from 75 to 91 per cent. At 
the Ohio station comparisons of 
eight different tankages for pigs in 
dry lot showed variations in aver- 
age daily gain from 1.10 to 1.38 
pounds and in feed requirements 
from 421 to 471 pounds. These dif- 
ferences in meat scraps and tank- 
ages were not due to the amount 
of protein but rather the quality of 
the protein present. 

Experimental work has also 
shown that the temperature em- 
ployed in the process of manufac- 
ture of a product may be a factor 
which affects quality. Low temper- 
atures, in most instances, are con- 
ducive to the production of a high- 
er quality product than one pro- 
duced at a high temperature. Tem- 
perature does not affect the amount 
of protein present but the feeding 
value. For example at the Ohio 
station it was found that the pro- 
tein in a fish meal produced at a 
low temperature was 95 per cent 
digestible and had a biological 
(feeding) value of 91 per cent in 
contrast to values of 86 per cent 
for the protein in a fish meal made 
from the same raw material but 
dried at a considerably higher tem- 
perature. Obviously the low tem- 
perature fish meal possessed great- 
er actual feeding value than the 
high temperature meal even though 
their total protein contents were 
comparable. High temperatures 
can also affect adversely the vita- 
min content, and in some instances 
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may affect the value of a feed in 
other respects not yet known. 
While high temperature is de- 
structive in certain instances, it can 
also prove beneficial. This is es- 
pecially true in the processing of 
soybean oil meal and cottonseed 
oil meal. Experimental work has 
shown that soybean meal subject- 
ed to proper heat treatment to give 
it a mild roasted or nut-like flavor 
is of greater feeding value for pigs 
and chickens than a similar raw- 
tasting meal not properly heat- 
treated. In the case of cottonseed 
meal proper heat treatment will re- 


move the dangers of ‘“gossypol poi- 
soning’ when it is fed in liberal 
quantities to certain species of ani- 
mals. It should be noted that if the 
temperature applied is sufficiently 
high to impart a scorched or burnt 
taste to the meal, its feeding value 


or quality will be lowered. 

ROQUEMORE MARRIED 
Everett E. Roquemore, general sales 
manager, Arcady Farms Milling Co., Chi- 
cago, was married to Miss Mildred Baker, 
Buffalo, N. Y., May 27. Mr. Roquemore 
has been in the commercial mixed feed 
business for the past 20 years, serving in 
sales and advertising capacities. He start- 

ed his feed career with Arcady. 


What aWhale of a Difference 


MANAMAR Makes! 


MANAMAR — Nature's 
protein-minerals from 
the sea will add "MORE 
POWER" to any ration. 


If Livestock and Poultry ranged on 
the seabed, they wouldn’t need 
MANAMAR. 


Let Power” 


Help Boost Your 
PROFITS! 


@ To be really successful in the Feed 
Business you need rations that are built 
on a foundation of pen and feed yard 
performance made possible by Research 
and Laboratory work. 


@ The makers of MANAMAR maintain 
one of the most progressive Research Lab- 
oratories in the world. This laboratory 
service is available to every manufacturer 
or feed merchant handling MANAMAR 
FEEDS. Rations made on the MANAMAR 
Formulas are proven profit makers for you 
and for the feeder. MANAMAR will add 
the Power and Strength of the Sea to your 
feeds. The superior performance of MAN- 
AMAR Feeds has helped hundreds of feed 
manufacturers to greater success. 


@ Find out now about the MANAMAR 
tested Sales Building Plan which helps you 
build your own feeds, your brand, your 
name in your own trade area, over all com- 
petition. Write today for complete FREE 


details. 


PHILIP R. 


MA 
INC. 


PARK, 


Dept. FB-6, 608 South Dearborn Street, Chicago, Illinois 
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— tax plan 


(Continued from Page Twenty-eight) 


by the property taxes, nor enough 
income to be grazed more than 
very lightly by the income taxes. 
Available statistics show that the 
wage and salary group with a net 
income amounting to approximate- 
ly $1,250,000,000 is paying about 
$60,000,000 of Wisconsin's total tax 
bill, while the farmer group with a 
net income which can hardly be in 
excess of $100,000,000 is paying 
about $30,000,000. Think of it! One 


group with an income twelve and a 
half times as great as the other is 
not paying twelve and a half times 
as much to the state of Wisconsin, 
but only TWICE as much! One 
group, in other words, is paying a 
tax at an average rate of 3.5 per 
cent of their income, while the other 
group is paying at an average rate 
of 20 per cent of their income. 

Now here’s a contradiction to 
which I'd like to call your attention. 
A man puts $10,000.00 in a bank. 
He leaves it in an open checking 
account, we'll say, and draws no 


Spout Type 
Magnetic 
Separator 


Choke Up 
Relief and 
Foreign 
Material 
Remover 


Foreign 


Material 
Deposit 


75% 


MORE 
GRINDING 
AREA 


When remodeling your Elevator or 
Feed Mill or designing a New Plant 
Specify GRUENDLER 
Grinders, Shellers, Corn Crackers, 
Graders, Batch Mixers, Molasses 
Mixers, Truck-Dumps, Elevators 
and Automatic Grain Drags. | 


NOW! Moderately Priced! 


To Meet the Budget of Every Feed Producer 


Cutting 


Quick 


Write for FREE Illustrated 
Bulletins ''Complete Feed 
Milling Equipment." 


| Quality 

CRUSHERS - PULVERIZERS-GRINDERS for Least 
Established 1885 | Cost" 
ST. LOUIS, MO. 


GRUENDLER CRUSHER & PULVERIZER CO. 


“Offices in Principal Cities" 


Top Casting THE NEW GRUENDLER 


Qpen for Superior Whirl-Beater 
Hammers FEED GRINDER 
Sa Four Stage Operation and 


. Double Safety Protection! 


2nd Stage Largest Capacity of Prop- 
Beating erly Ground Grist — All 
material is fed directly 
over the entire hammer 
spread, insuring balanced 
mill operation with a life- 
time of service. Ball bear- 
ing constructed to take 
100% overload. Write 
for Information about These 
Proven Mills That Pay 
Larger Returns Year in 
and Year Out. 


3rd Stage 
Grinding 


Large, 


Change 
Screens 


| “Highest 


2916 N. Market St. 


Kills Germs 


wae ‘or POULTRY AND DAIRY SANITATION 


@ Cash in on the many uses of HTH-15 around the dairy, 


hatchery and poultry house. HTH-15 kills germs... 
Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 
buildings, brooders, etc. Dairymen use HTH-15 to sterilize all dairy equipment—to 
keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Aduertised 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 


and dairy magazines. HTH-15 comes in two popular 
sizes with a handy measuring spoon packed with each 
can...A postcard will bring complete information. 
THE MATHIESON ALKALI WORKS (Inc.) 


60 EAST 42nd STREET, NEW YORK 


interest on it. So long as the money 
is there, doing nothing productive, 
he pays no tax on it. But let him 
withdraw it from the bank and in- 
vest it in a home, and the state 
steps in and says: “Aha! Now I've 
caught you! You've at last done 
something socially useful with that 
$10,000.00. I therefore sentence you 
to pay me a fine of $200.00 every 
year as long as you live.” It not 
only says that, but it also says: 
“And if illness, hospital bills, and 
family misfortunes ever lay you so 
low that you can’t pay me that fine, 
then I'll take your whole $10,000.00 
investment away from you.” In 
other words, your money is quite 
safe from the state so long as it's 
snoring comfortably in a bank, do- 
ing nothing for anybody, but let it 
come alive and immediately it is 
subject not only to a large annual 
fine, but to the ever-recurring threat 
of total confiscation! 

Just what is the general properiy 
tax forcing the Wisconsin farmer to 
pay today in the way of income tax 
rates? Statistics don’t cover this 
subject as fully as we might wish, 
but they go far enough to afford 
reasonably accurate estimates. Last 
year, for example, the Wisconsin 
farmer's gross income—not his net 
income—was approximately $289,- 
000,000. How large a part of that 
was net, nobody knows. Obvious 
ly, not more than half of it could 
have been net. Therefore, we can 
safely make the assertion that the 
$20,500,000 the Wisconsin farmer 
paid last year in general property 
taxes represented at the minimum 
an income tax of 14 per cent. 

This year a good many people 
estimate that the farmers’ income is 
running as much as 33% per cent 
lower and will not exceed $100,000,- 
000 in 1939. This represents at the 
very minimum an income tax of 20 
per cent and in all probability it is 
more than that. 

That certainly demonstrates, if 
any demonstration were needed, 
how the general property tax has 
degenerated into a _ simon-pure 
penalty tax on farming. In fact, the 
expression “penalty tax” is not 
strong enough. “Extermination tax” 
would be better. If Wisconsin was 
deliberately setting out to destroy 
its own agriculture, it couldn't im- 
prove much on a system like that. 
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—tom dyer 
(Continued from Page Twenty-one) 


of successful selling. Most things worth 
while that have been accomplished in this 
world found their start somewhere in a 
sale well made. Whether it was Adam 
who sold Eve, or Eve who sold Adam, we 
probcbly will never know but surely a 
sale was consummated. 

In that connection, it seems to me that 
the red apple has taken much abuse and 
perhaps undeservedly, for the root of the 
irouble probably was not a red apple but 
a green “pair.” 

People come to you frequently wanting 
to buy, wanting your help and many of 
us fail in our duty to them because we 
back up from the idea of selling. We con- 
sider it unsportsmanlike and we let the 
customer wander away. Many of those 
folks that just drift in supposedly to visit, 
are not always attracted by the warmth of 
your fire, nor do they come to bask in 
the sunshine of your radiant personality. 
Frequently there is something they want 
you to do for them. 

There is a difference, gentlemen, be- 
tween knowing what one wants and 
knowing what one wants to buy. I main- 
tain that you perform a very definite ser- 
vice when you help the hesitant buyer 
make up his mind to buy the thing that 
he needs. 

Don't be ashamed to sell. That's the 
way to get more business. From the cra- 
dle to the grave we practice salesmanship. 
The little tot there in the crib with the 
first dawn of understanding learns that 
if it laughs and coos and waves its arms 
at mother it will be picked up. In a few 
years, if it is a boy, he starts to school 
and is soon carrying red apples to the 
teacher, or staying after school to polish 
the blackboard; selling himself. In another 
few years, he meets that young lady he 
hopes will be the future Mrs., and he does 
his level best to sell her on the idea that 
he is the prize package of the universe. 
He fails only when some better salesman 
comes along. 

Always, we are selling and generally 
selling with a smile, for few people buy 
from a bore. A bore, by the way, is one 
who talks so much about himself that he 
gives you no opportunity to talk about 
yourself. Each of your customers is in his 
own mind the hero of his own play. He 
wants to talk about himself and his prob- 
lems, he is not interested in you and your 
problems. I heard someone say once “of 
all my wifes relatives, I like her husband 
the best.” So give that prospect an op- 
portunity to talk about himself and the 
things in which he is interested. You'll 
find it much easier to close your sale. 

In making sales, follow natural tenden- 
cies. The farmer walks in and you often 
say, “You don’t want to buy a sack of 
mash do you?” You don’t want to this 
and you don't want to that’—putting the 
words right in the prospect's mouth, mak- 
ing it easier for him to say, “no I don't 
want it.” Be sure the deal is sold before 
you try to close. Never make your ap- 
proach in a manner that makes it easy for 
the customers to say “no.” If you see he 
is going to say “no,” back up and start 
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all over again, for the prospect is just like 
the girl—once she has said “no” the ten- 
dency is to stick to it. 

More than anything else, our feed 
conventions are defeating this deep-seated 
fear that we have had of each other and 
that has led us often times to destroy our- 
selves as we endeavor to destroy another. 
We have held the wrong thought with re- 
gards to who are our competitors. In fight- 
ing each other, we have too often under- 
mined the foundation of confidence in bal- 
anced rations upon which all of us must 
stand. 

What is competition? Webster says “the 
effort of two or more parties acting inde- 
pendently to secure the custom of another 
party”...or, “one who competes.” 

Competes for what? For that amount of 


ing and mixing. 
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The Standard 
of Comparison 


For years Ibberson built buildings have been the 
accepted standard of comparison. 


Above is shown the modern plant of the Fond du 
Lac Equity Co-op., Fond du Lac, Wis., recently com- 
pleted and equipped to meet every demand in grind- 


Get the facts 


Write us in confidence for consultation. No obligation. 
Learn how we can save you money on your building and 
lower your production costs. Ask for our book. 


ERSON 


money the customer has to spend—that 
extra $100.00 There is a fixed living cost 
for each family, and then they spend the 
surplus over and above that amount for 
feed and other things. In the feed busi- 
ness we think that our only competitor is 
the man across the street who also sells 
feed or the man in the next town. Our 
competitors, gentlemen, are the others in 
business aside from the feed business and 
we must keep in step with the pace that 
they set if we are to get our share. Too 
frequently we worry about what the other 
fellow in our own line of business is doing. 
This worry causes us to lose out ourselves. 
If he sells an egg mash for $2.25, we make 
one for $2.20. If he takes a quarter page 
ad in the local paper, we take a half 
page. If he distributes a hand bill 
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tive advertising and less competitive ad- 
vertising—more money spent to tell the 
farmer about the business as a whole. I 
should like to see a voluntary tax of a 
penny a bag, perhaps, that could be used 
to sell this great unused market. Accord- 
ing to United States agricultural depart- 
ment, 20 per cent of the poultry today is 
fed commercial mashes. We quarrel with 
each other about one-fifth the possible 
business and do nothing to get the great 
80 per cent. Why not take a lesson from 
the cigarette people? Let their experience 
once and for all answer the question, does 
it pay to advertise? They saw a great 
market among the ladies. Experts in ad- 
vertising cautiously took up the task of 
changing the minds of millions of people. 
They hired well known movie stars to 


make public appearances smoking cigar- 
ettes, not any particular brand but just 
smoking cigarettes. Society leaders were 
photographed smoking cigarettes. Then, 
billboards pictured ladies smoking cigar- 
ettes; and not for two or three years did a 
cigarette manufacturer so much as men- 
tion in their ads that ladies would find 
them pleasing. And did that sort of coop- 
erative effort pay? In the last two months 
of 1938 there were sold in the United 
States alone, 24 billion packages of cigar- 
ettes. 

@ JOE STRAUB, Lomira Elevator Co., 
Lomira, Wis., left recently for a vacation 
trip to the Jackson Hole country near 
Cheyenne, Wyo. His wife is accompany- 
ing him. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 
Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasses 
Pulverized and Bolted 
Screenings 
Steam Crimped Oats 
Steam Rolled Barley 


IOFLOW* 


99% Potassium Iodide, economi- 
cal, little or no caking in storage. 
“Most suitable iodide preparation 
onthe market,” says high authority. 


IOMAG* 


90% Potassium Iodide, 10% Mag- 
nesium Carbonate. Finer — more 
bulky — easier flowing. 

We also offer Potassium Iodide, 
regular U. S. P. Grade; Calcium- 
Iodide (90-10) Mixture; and other 
food minerals. 


ASK FOR SAMPLES 
according to your needs. 
WRITE TODAY 

* Trade Mark Reg. U.S. Pat. Off. 


NEEDED NEARLY 


fx EVERYWHERE 


Give feeders what they need. Better results for 
feeders mean more profits for you. Most com- 
munities need iodine. Even when no goitrous 
conditions were present, iodized feeds have 
increased production. 

By using iodized feed, 9.91% greater average 
pig gain with 10% Jess feed requirements was 
shown by Evvard and Culbertson of Iowa Sta- 
tion. Three tests were made, two lots each, and 
“none of the pigs of these experiments showed 
any gross sign of iodine deficiency.” Provide 
your customers with this definite need by mix- 
ing Mallinckrodt iodides with your feeds. . 


CHEMICAL WORKS | . 


ST. LOUIS 
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Arcady Adds Extra 
Story to Plant 


Arcady Farms Milling Co., Chicago, Ill., 
is adding an extra story to its plant at 
Riverdale. The addition will house a new, 
enlarged biological laboratory for re- 
search work. 

Fred A. Rech, chief chemist in charge 
of the Arcady research department, recent- 
ly announced the appointment of Lester R. 
Smith and Laurence A. Koehler to aug- 
ment his staff. Mr. Smith is a graduate 
of Pennsylvania 
State college and 
has been previously 
associated with the 
New Jersey agricul- 
tural experiment sta- 
tion and also served 
as head of the nu- 
tritional laboratory 
of the Kraft-Phenix 
Cheese Corp. 

Mr. Koehler is a 
graduate of Milton 
college and served 
for more than three 
years assistant 
chemist in the North Dakota regulatory 
department. 

It was also announced that Marvin Fluh- 
rer, poultry disease specialist with the 
firm, has been transferred to the Chicago 
office where he is now engaged in the 
firm’s expanded sales promotion activi- 
ties: 

A two day sales meeting of divisional 
managers for Arcady Farms Milling Co. 
was held in the Windy City, May 13 and 
14. Sales managers present represented 
Wisconsin, Illinois, Indiana, Michigan, 
Ohio, Kentucky, Virginia, West Virginia, 
Pennsylvania, Maryland, New Jersey and 
the New England siates. 

Arthur Meeker, president of the firm, 
traced the history of the Arcady Farms 
Milling Co. at the meeting. He pointed 
out how first Arcady's dairy feeds were 
made an his farm at Lake Forest, IIl., then 
known as Arcady Farms. 

Mr. Meeker explained that due to the 
impossibility of obtaining ready mixed 
feed, he was obliged to have his dairy 
feed made on his own farm. The milk pro- 
duction records at Arcady Farms soon be- 
came the talk of the countryside and farm- 
ers for miles around came to buy the feed. 

W. D. Walker, vice president of the 
company, also spoke, commenting on the 
progress during the current fiscal year. 

“From a profit standpoint, the past year 
has been satisfactory,” said Mr. Walker. 
“Despite the fact that we, like most other 
large manufacturers, have suffered a de- 
cline in dairy feed tonnage, we have been 
successful in increasing our volume of 
poultry feeds and specialty items such as 
dog feed, rabbit feed, calf meal, remedies, 
etc.” 

Other speakers at the two-day sales 
session were Everett E. Roquemore, gen- 
eral sales manager; E. F. McDonnell, 
treasurer; J. M. Melville, manager of the 
Chicago Meat Products Co.; G. P. Lane, 
production superintendent; Dr. A. Pacini, 
Archer-Daniels-Midland Co., and Mr. Fluh- 
rer and Mr. Rech. 


L. A. KOEHLER 
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Leaked Iusid 
They e 

On the outside right hand corner of an advertising pamphlet 
which he recently sent to his customers announcing a feed sale, 
an Iowa dealer mimeographed the following in hand written 
letters: “It is said that Henry Ford once offered a half interest 
in the Ford company for $500.00. A man threw away the letter 
unopened, thinking it was just another advertisement. Don't 
make a similar mistake.” The dealer reported that actual sales 
traced to the advertising folder exceeded all others previously 
issued, proving that customers were induced to open the mail 
piece and read what appeared inside. 


Glags for the Fourth 


The kiddies in a Missouri town practically stampeded the local 
feed store for several days preceding the Fourth of July last 
year. And all because of an advertisement which appeared in 
the home town paper announcing that the feed dealer would 
give away a free flag with each $2.00 purchase made at the 
store by parents accompanied by their children. More than 500 
flags were distributed which averaged only a few cents a piece 
on a large lot order. Additional sales made as a result of the 
stunt made the expenditure look like a farthing. The dealer 
also decorated his window and the inside of his store with flags 
to tie up with his advertising. 


Gind That Mistake 


“There Is a Mistake in this Ad” is the way a Michigan feed 
dealer recently headlined his usual space in the local paper. 
“The printer isn't to blame,” the copy below continued. “See if 
you are a good detective. Find the mistake, bring this ad to 
the store, show us the proper correction and we will allow you 
25 cents in credit on any purchase you may wish to make.” 
The mistake was in the dealer's telephone number and his idea 
in running the ad was to familiarize customers with it and 
encourage them to phone in orders. The offer held good for 
only one day to avoid a “run” on the store, once the mistake 
became generally known. 


Worms and Minnows 


He liked to go fishing himself, so a feed dealer in a lake 
region in Minnesota decided to make it convenient for his cus- 
tomers to obtain minnows and angle worms. Accordingly, he 
engaged several boys and paid them a small sum per dozen 
to obtain the bait for him. The minnows were kept in a water 
tank and the worms in buckets full of ground in the basement 
of the store. Those who received the free bait were so grateful 
that they seldom left without purchasing a bag of dog food, bird 
seed or other specialties which the dealer handled. The idea 
served not only as an excellent good will builder but as a 
general sales stimulator as well. 


e 

June Selling Hints 

Get out some promotion proving why it pays to feed dairy 
cows a grain ration while they are on pasture ... keep at 
least a dozen laying hens in a battery in your store, showing 
their daily egg production on a chart and also the profit over 
feed costs . . . start featuring fly sprays and other seasonal 
specialties . . . when farmers are busy in the hayfields take 
advantage of the slack season to check over your plant and 
machinery for needed repairs. : 
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WATCH 


THIS MILK MARKET 


When Dried Skim Milk gets 
below $3.00 a hundred, 


F.O.B. Wisconsin Creamery, 


it's cheap! And we urgently 
recommend its purchase. 


Wire us for our latest prices! 


We ship only freshly made 
Wisconsin Dried Milk 


LABUDDE FEED & GRAIN Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


—RBetter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asout Bacs! 


“It Really Is Better Quality” 


(Quoted from Customer’s Letters) 


“|. . 1 shall always be a booster for 
Flour—not forgetting the su- 
perior quality of the Bag it comes in— 
and it really is a BETTER QUALITY 
than many of the Flour Bags.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


__ (WERTHAN) 
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MAKE MONEY 3 WAYS 


by Choosing 


Mill and Elevator Equipment 


1. Save on initial investment. 
2. Save on operation cost. 
3. Save on up-keep and fewer shut-downs. 


You can buy high-quality Kelly-Duplex machines and 
save — Vertical Mixer as low as $195, Corn Cracker 
for $155 and Hammer Mill for $320. 


Write for catalog — no obligation 


THE DUPLEX MILL & MANUFACTURING CO. 
Dept. B-69, Springfield, Ohio 


Mercantile . Trade . Consumer MAILING LISTS 


NATIONAL AND TERRITORIAL...FOR DIRECT 
MAIL AND MAIL ORDER ADVERTISING 


We plan and produce mail selling campaigns — write copy for 
letters, booklets, etc.,— print, address and mail 


Write today .. . tell us your problems 


BUCKLEY, DEMENT & COMPANY 


THE NATION'S DIRECT MAIL HOUSE 
1300 JACKSON BOULEVARD DEPT. FB CHICAGO, ILLINOIS 


* FOR ACCURATE, DEPENDABLE, 
ECONOMICAL VITAMIN A «»> D CONTENT IN FEEDS 


FOR FEED M/XING 
© CARS - BARRELS - DRUMS) 
QUALITY AND SERVICE UNEXCELLED 


« 


NATIONAL 


Illinois Grain Men 
Hold Big Parley 


W. A. Webb, LeRoy, Ill., was elected 
president of the Illinois Grain Dealers as- 
sociation at the 46th annual convention 
held at Springfield, May ll and 12. E. R. 
Peters, St. Joseph, Ill., was chosen first 
vice president; F. C. Dewey, Annawan, 
Ill., second vice president, and Fred Ef. 
Verry, Armington, treasurer. Directors 
elected for a two-year term were I. B. 
Barrett, Streator; N. L. Hubbard, Mt. Pu- 
laski; Charles J. Potter, LaRose; L. W. 
Railsback, Weldon; and L. B. Welton, May- 
view. 

A resolution requesting that the CCC 
allow country elevators at least the cost 
of handling when corn now under seal is 
moved was adopted. Reliable audits have 
shown the cost to be more than the two 
cents that is being allowed. That this corn 
be handled through existing marketing 
agencies was also requested. 

Endorsement was given to this resolu- 
tion by the Farmers Grain Dealers Asso- 
ciation of Illinois and the two organizations 
will cooperate in obtaining a more liberal 
allowance for corn handling. The conven- 
tion was well attended and acknowledged 
as one of the most successful held in years. 

———- © 
GIRLS HAVE OUTING 

Office girls of the Milwaukee Grain & 
Stock Exchange were guests at an outing 
held at the summer home of Roy I. Camp- 
bell, Pewaukee lake, June 8. Various out- 
door games were played and numerous 
prizes were awarded. The girls made the 
trip from Milwaukee and returned by 
special bus. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
SALES EXECUTIVE — Profit making record in 
actual salesmanship and director of sales staff. 
Willing to work anywhere. Refer to No. 2394, 
The Feed Bag, Milwaukee, Wis. 


FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
roduction. Willing to go anywhere. Refer to 
o. 439, c/o The Feed Bag, Milwaukee, Wis. 

ASSISTANT MANAGER OR BOOKKEEPER — 
Special training in bookkeeping and higher ac- 
countancy. Ohio or Western Pennsylvania loca- 
tion preferred. Age 33, married. Refer to No. 
2039, The Feed Bag, Milwaukee, Wis. 


MANAGER OR ASSISTANT, also experience 
in mixing feeds, buying and selling. Excellent 
references. Illinois, Iowa, Wisconsin or Michi- 
gan territory preferred. Age 39, married. Refer 
to No. 3139, c/o The Feed Bag, Milwaukee, Wis. 


POULTRY SERVICEMAN and salesman, agri- 
cultural school graduate; ten years’ experience. 
Age 27, single. Willing to travel. Refer to No. 
339, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 

MACHINERY AGENT—Opportunity for estab- 
lished machinery agent with one of the largest 
manufacturers of feed mill machinery. Desire 
to make exclusive franchise arrangement with 
an energetic machinery salesman in Minnesota, 
Wisconsin, Michigan and New York. Refer to 
No. 139A, c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN — Full time, salary plus commis- 
sion basis. Have several openings in produc- 
tive territories to sell poultry and livestock 
remedies. Agricultural and feed trade expe- 
rience useful but not essential. Refer to No. 
394A, c/o The Feed Bag, Milwaukee, Wis. 
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—chicken dinner 


(Continued from Page Twelve) 


$12,550. Now the valuation, most 
conservatively figured, is $34,000. 
We have 150 stockholders. In those 
early years of the business, two 
men did it all. Now eight em- 
ployees are kept busy. So, of 
course, we're optimistic about the 
future.” 

The first year’s business, when 
an overseas war stimulated every- 
thing, was about $50,000. In 1938, 
the total volume was approxi- 
mately $181,000. A comparison of 
these figures should inspire con- 
fidence in future growth. They in- 
dicate in dollars and cents what 
work and sound merchandising 
principles may accomplish in the 
small town or in any town for that 
matter. 

@ KELDER FEED MILL, Waverly, N. Y., 
was destroyed by fire May 16. The blaze 
also leveled several other nearby build- 
ings. 

@ MAJOR HENRY MUZ2ZY, president, Muz- 
zy Brothers Mill Supply Co., Paterson, N. J., 


died at his home May 20. He was 81 
years old. 


PETER STERR DIES 

Peter Sterr, president, Knowles Produce 
and Trading Co., Inc., South Byron, Wis., 
died May 13 at the age of 76. He would 
have attained his 77th birthday June 17. 
Mr. Sterr organized the firm he was as- 
sociated with in 1912. He was also vice 
president of the Knowles state bank for 
24 years. 


@ J. E. MERRIGAN, West Des Moines, Ia., 
has sold his feed and coal business to 
Carl Kolling who will take possession 
September 1. Mr. Merrigan retires after 
operating the firm for 26 years. 

@ T. H. MAIER,, feed dealer at Morrison- 
ville, Wis., passed away May 6. He was 
71 years old. 


POTASSIUM 


IODIDE MIX 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


CHICAGO: 446 W. Grand Ave. 


NEW YORK: 83 Maiden Lane 


HOWELL 


FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment — Diamond and Unique 
Attrition Mills — Jacobson ammer Mills — Howell Roller 
Mills — Diamond and Unique Batch Mixers— Speed King 
Corn Crushers — Howell, North Star_and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
Power Units— Stearns Magnetic Separators — Howell Com- 
bincd Scalper and Magnetic Separators — Clipper Cleaners — 
Expert Clover Scarifiers and Oat Hullers — Howell Ceresan 
Treaters — Soweigh Scales — Calumet Elevator Buckets — 
Gopher and Atlas Belting. 


Complete information and prices on request 


R. R. HOWELL CO. 


More Business 


All Summer 


If you want to enjoy a real increase in volume 
of business this summer, stock up on 


WISCONSIN 


Growing Mash 


Display it prominently where every farmer 
will see it — and watch your sales increase. 
There are a lot more chicks in your territory 
this year than last. Keep busy and make 
bigger profits for yourself by selling WIS- 
CONSIN GROWING MASH. 


@ NORTHERN MILLING CO. 


MINNEAPOLIS, MINN. 
Established 1879—60 years of service to the Feed Industry 


Since 1883 
Wausau 


Wisconsin 


THE FEED BAG — June, 1939 


© 37 


: 
| PFIZER 
| 3 | 
4 i 
= 


Bisighfords 
CALF MEAL & 
PELLETS 


Sure-selling items that 
bring satisfaction to farm- 
ers—and profits to you 
right at this season of the 
year. Ask your distributor, 
or write us direct. 


and don’t forget 


Vitadine 


FOR FOR QUALITY MIXING | 


Blatchford Calf Meal Co. 
Waukegan, Illinois 
Double Dividends for Dealers 


through our Profit-Sharing Premium 
Plan. 


OUR B &T 


CREOSOTE 


Is Good and Very Pénetrating 


Free from sediment, tar or pitch. 
55-gal. drums. 


PERFECTO-SOTE 


IS BETTER — 
Also free from sediment, tar or pitch. 
WOOD 


C- PRESERVER 

(CARBOLINEUM AMERICA) 

Is Best By All Government and 
Practical Tests 


Guaranteed by sworn quality statement 
(affidavit) to be like that carbolineum 
recommended in Government Bulletins. 


All of the above products kill chicken 
mites, blue bugs, termites, preserve 
woods and are attractive outside stains. 


Write for sample and delivered prices. 


C-A Wood Preserver Company 


6624 Delmar Blvd. St. Louis, Mo. 


Pioneers and 53rd Year in The mean 
Business in the U. S. £ 


INTRODUCTION of the latest 
development in glass substi- 
tutes for poultry houses has 
been announced by the Arvey 
Corp., Chicago, Ill. The new 
product is made of two sheets 
of transparent cellulose acetate 
fused on a quarter-inch mesh 
cord and will admit more than 
60 per cent ultra violet rays. 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 
and 
Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 
CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain ¢ Feed ¢ Hay 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 
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@WATSON PRODUCE CO., Taylorville, 
Ill, hcs opened a feed and produce busi- 


ness. O. E. Sloan is manager. 


@GUTHRIE BROS., have leased the rooms 
vacated by the Illinois Power & Light Co., 
Annawan, Ill., and will open a feed store. 
@ FRED C. CARROLL will open a feed 
store in the building formerly occupied by 
the Faulkner hat shop at Fenton, Mich. 
JOINS PREMIER 

Howard Messinger, formerly special 
representative for the Pennsylvania Sugar 
Co., is now affiliated with the National 
Ideal Co., Toledo, Ohio, as sales manager 
for the central states. The firm distributes 
Premier vacuum cleaned peat moss. 

WARNING ON REPAIR MEN 

Reports have reached several machin- 
ery manufacturers that persons represent- 
ing themselves as factory trained and 
authorized mechanics are soliciting the 
trade to rebuild attrition mills. It is claimed 
by many millers that as a result much 
unnecessary work has been done in num- 
erous instances and none too well. The 
machinery manufacturers explain that they 
do not maintain any such service men 
and that most mill owners can, by follow- 
ing operating and maintenance directions, 
make all necessary repairs. They advise 
members of the trade to consult author- 
ized machinery sales. representatives or 
write direct to the manufacturer if a mill 
needs attention. 


Steam cooked under 
special process makes 
this meal tastier and 
more digestible. It 
will save up to 4% on 
feeding costs, 


NUTRITIVE MINERALS 
Contains calcium from cooked and ground egg 
shells plus other essential mineral elements. The Red 
Best for poultry and livestock nutrition Spotted 


RYDE & COMPANY, 5125 w. Roosevelt Ra., Chicago, III. 


CREAM cALF MEAL RY DE’S cream cater Flakes 


Unexeeiled for dry 
feeding. Is made from 
same quality ingredi- 
ents and under same 
process as the meal. 


Box 


if 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


Z. TENNANT & HoytT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


BAGCO 


ESTABLISHED 1889. 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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DENVER 
ALFALFA 
MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 
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Service deperment for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FALL CHICKS!!! 


Write for unusual prices and discounts for 
July, August and September chicks. 
CHESTNUT HATCHERY, CHESTNUT, ILLINOIS. 


FOR SALE 
Fairbanks-Morse 60 H. P., 1200 R. P. M. 60 Cy- 
cles, Type H, 220 Volts, Ball Bearing, 13 Rope 
Allis-Chalmers Drive. Good condition. THE 
WERTZ SEED COMPANY, SIOUX CITY, IA. 


PREVENT — DON’T CURE 
A healthy digestive tract in poultry is the 
best protection against disease. Mashes with 
Universal Yeast will help do away with rem- 
edies. Universal Yeast gives this protection 
thru its enzymes and vitamins. Write for free 

formulas and information. 

RICE LABORATORIES, INC. 

Minnesota 


Dassel 


@ YALE E. HENRY, associated for many 
years with the Chas. A. Krause Milling 


Co., Milwaukee, is now representing the 
Illinois Cereal Mills, Inc., Paris, Ill., in the 
Wisconsin territory. 

@ LOUIS OLDFATHER is constructing a 
new feed mill at Volga City, Ia. 


FEED MIXERS SUPPLIES 


Iron-Oxide, Manganese, Sulphur, To- 
bacco Dust, Cod Liver Oil, Yeast, Live- 
stock and Poultry Remedies, Poultry 
Equipment and Tehr-Greeze (Fabric 
Cement). 


VAL-A COMPANY ©@ Chicago, Ill. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


FOR SALE OR RENT 
Fully equipped water power flour and feed 
mill near Madison, reasonable. Write HA-639, 
c/o The Feed Bag, ‘Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 


Has 30 H.P. motor— used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


Missouri Feed Men 
Hold Annual Meet 


Breaking previous attendance records, 
members of the Missouri Grain, Feed & 
Millers association, gathered at Excelsior 
Springs, May 25, to discuss trade prob- 
lems. 

All officers were reelected. They include 
F. W. Lipscomb, Springfield, president; 
Guy G. Goode, Centerview, vice presi- 
dent, and A. H. Meinershagen, secretary. 

Principal speakers at the convention 
were O. F. Kelley, president, Boonville 
Mills, Boonville; T. Maurice Scott, presi- 
dent, Merchants Exchange of St. Louis; O. 
F. Bast, president, Grain & Feed Dealers 
National association; J. P. Parks, Kansas 
City Feed club, Kansas City; Prof. C. A. 
Helm, Missouri Corn Growers association, 
Columbia; Garland L. Frances, Missouri 
Seedsmen association, and §. §. Cullen- 
bine, Associated Industries of Missouri. 

The annual banquet was held in the 
evening with Tom Collins, editor of the 
Kansas City Journal, serving as toast- 
master. Entertainment and dancing were 
included on the program. 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Cinened Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMPARY 


MINNEAPOLIS, MINN. 


ROLLED OATs 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


FRircadway [ress 
ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


BROWER'S REWIND” 


cat 


Easy Payment Plan 
Starts You NOW! 


Increase profits mixing 
your own brand feeds 
from locally grown an 


u 
tails, special introductory 
offer and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quincy, Ill. 
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Amburgjo Corp. 22 
American Dry Milk Inst 18 
Arcady Farms Milling Co 24 
Archer Daniels-Midland Co. 17 
Armour & Co. 
Arvey Corp. 5 
Blatchford Calf Meal Co 38 
Borden Co. 10 
Broadway Press . 40 
Brower Mfg. Co 40 
Buckley, Dement & Co 36 
C-A Wood Preserver Co 38 
Calcium Carbonate Co. 5 
Capital Flour Mills 38 
Cargill, Inc. 42 


Carus Chemical Co ae 
The Cedar Hill Formulate 
Cereal Grading Co 38 


Classified Advertisements 40 
Corn Products Sales Co ai 
Custom Millers Supply Co 

Delapp & Co esis 
Denver Alfalfa Milling & Products Co........... 39 
Des Moines Oat Products Co.............ccscseees 40 
Deutsch & Sickert Co 38 
Diamond Huller Co 
Dreyer Commission Co. 40 
Duplex Mill & Mfg. Co 36 
Feed Sunplies, Inc. 38 
Franke Grain Co 5 
Fredman Bag Co 39 
Froedtert Grain & Malting Co. 5 
Fruen Milling Co 34 
General Distributing Co 
Gruendler Crusher & Pulverizer Co................. 32 
Hiawatha Grain Co a 
R. R. Howell Co 37 
T. E. Ibberson Co =o 
Iodine Educational Bureau 
Iowa Feed Corp 40 
King Midas Flour Mills 44 
La Budde Feed & Grain Co 35 
Limestone Products Corp. of America............ 42 
Mallinckrodt Chemical Works ................ccs000 34 
Maney Bros. Mill & Elevator Co.................00 40 
Mathieson Alkali Works 
Midland Hay & Feed Co 40 
Morton Salt Co 42 
Murphy Products Co. 5 
Mutual Fire Prevention 
Myles Salt Co 38 
Napthole, Inc. 26 
National Food Co 4l 
National Molasses Co 36 
National Oil Products Co - 36 
Nicollet Hotel 41 
The Nitraain Co.. Inc - 
Northeast Feed Mill 40 
Northern Milling Co 37 
Northrup, King & Co. 20 
Oyster Shell Products Corp..........cccccccscscssssseees 6 
Phillip R. Park, Inc 31 
Pecos Valley Alfalfa Mill 4l 
Chas. Pfizer & Co 37 
Premier Peat Moss Corp ats 
Purina Mills, Inc a 
Quaker Oats Co 30 
The Riebs Co. 42 
Ryde & Co 39 
Dr. Salsbury’s Laboratories 29 
Sargent & Co. 13 


E. R. Squibb & Sons. 
A. L. Stanchfield & Co 40 
Strong-Scott Mfg. Co 


3 
Chas. M. Struven Co Sa 
Sunset Feed & Grain Co 41 
Swift & Co 39 
Tennant & Hoyt Co 39 
Tobacco By-Products & Chemical Corp......... . 
Val A Co 40 
Vanderslice-Lynds Co. 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 40 
Waukesha Products Co te 
Wertham Bag Corp. 35 
White Laboratories, Inc 43 
Wilson & Co. 


NO-M 


ILK CALF Foop 


Farmers have raised better calves and hogs on No- 


Milk Calf Food 


for the past 54 years. It is handled 


by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 


Write today for 


full information and prices. 


NATIONAL FOOD COMPANY 


FOND DU LAC 


D. R. MIHILLS, Prop. 
WISCONSIN 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE 


BUFFALO, 


@ FEED JOBBERS' 


N. Y. 


CLO-TRATE 


Cod Liver Oil fortified in 


vitamins A and D. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER 


(Carbolineum America) 


Pure, honest, anthracene oil. 
The most permanent poultry 
mite preventative nown. 


WRITE US FOR FURTHER INFORMATION 


The only carbolineum guar- 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


anteed by affidavit. 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. : 


*JOLLY MILLER 
Pecos Valley Alfalfa Mill —famous bar and grill. 
Hagerman, N. *COFFEE SHOP 
TRY OUR — 
600 rooms from $3. 
PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos 


Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


Valley 


NICOLE, 


‘“‘Where to Stop 
When You Go’’ 
to 


MINNEAPOLIS 


3 Air-Conditioned 
Restaurants 
*Minnesota Terrace 


Nationally Known 
Bands and 


entertainments 


NICOLLET 


Neil R. Messick, Mgr. 
(Sy Management Co., Inc 
RALPH HITZ, Pres. 


CONNECTING GARAGE 


National Hotel 
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RIEBS VIEW SALT 


Highest Quality 


Prompt Service 


WE congratulate you Cen- 
tral Retail Feed Dealers, for 


a truly fine convention. We 


| 


were proud to greet you and 


join you and wish for you 


ll 


bigger and better conventions 


THe RIEBS CO. MORTON SALT COMPANY 


Grain & Stock Exchange MILWAUKEE ¢ WISCONSIN 


MILWAUKEE WISCONSIN 


COAST TO COAST 
GRAIN SERVICE 


Use This Safe, Accurate “7 HOW 
Method of Mixing 


INCORPORATED IODINE and MANGANESE in Your Feeds 


“MINNEAPOLIS, MINN. 
761 Chamber of Commerce 


Tests show that poultry and animals need small quanti- 
ties of iodine and manganese. For uniform distribution 
Country Offices of these two minerals in your feeds, without fuss or 
bother, try this safe, economical method. As easy to use 


Fairmont, Minn. Sioux Falls, S. Dak. as ground limestone. Write for this free booklet which 
Marshall, Minn. Lincoln, Neb. gives you complete details. 
Sac City, Iowa 


JODIZED CALCITE—Calcite flour is the ideal carrier for 
iodine and assures safe, even distribution in your 
Duluth Toledo Guehe feeds. Mixed fresh to your order. 


Milwaukee Buffalo Memphis 


Terminal Offices 


MANGANESED CALCITE—Manganese of the finest quality 


Chicago Albany Kansas City combined with calcite flour in the exact ratio you 
Green Bay New York St. Louis want. 
Cedar Rapids Seattle Portland, Ore. 
* at MANIODIZED CALCITE—An economical and completely uni- 
Winnipeg, Man. Montreal, Que. form mixture of manganese, iodine, and calcite flour: 
Eliminates the trouble and expense of pre-mixing. 
Cargill, Incorporated, Seed Division In any level you desire. Write Dept. 748. 


Box 64, Minneapolis 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 
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Would You Cross the 
Ocean in a Motorboat? 


It is unnecessary to take that risk when more substantial boats 
are available. 


It is much the same when it comes to choosing the oil supple- 
ment for your high quality feeds. Why take the risk of using 
oils of uncertain and variable potency to fortify your feeds in 
vitamins A and D when you have available a product like 
CLO-TRATE? It is time-tested, carefully standardized and 
thoroughly proven by years of continuous use by many feed 
manufacturers. 


You can use CLO-TRATE with the utmost confidence, certain 
that every batch measures up in all respects to its guarantee. For 
CLO-TRATE is manufactured under exacting pharmaceutical 
standards and is rigidly tested in our own chemical, physical 
and biological laboratories. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE LABORATORIES, INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


COD LIVER OIL* 


CLO-TRATE 


is guaranteed to contain net less 
than 3,000 U.S.P. units of vita- 
min A and 400 chick units of 
vitamin D per gram. And every 
batch is tested on both chicks 
and rats before shipment. 
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King Midas Flour 
Has Made Milling 
History for Quality 


EORGE WASHINGTON, the 
father of our country, was also an 
expert miller. Buyers had so much con- 
fidence in the flour he produced that it 
was accepted without 
the trouble of inspec- 
tion. And they never 
had reason to be disap- 
pointed, for the name 
“G. Washington, 
Mount Vernon” on the 
product was their abso- 
lute guarantee of the 
best in quality. 


King Midas stands first in quality, first in dependable results, 


and first in the hearts of consumers. The KING MIDAS reputation for manu- 
facturing never-failing quality has made milling history—creating a permanent 
foundation upon which KING MIDAS dealers keep building an ever increas- 
ing business on a profitable basis. 


y 


49 Lbs. 


GOLDEN 


FLOUR 
WORTH ALL I costs 


Reg. U. S Patent Office 


KING MIDAS FLOUR 
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